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Philip Morris USA Summary

WEEKLY UPDATE
March 17,1995

Shipments
* This week's industry volume held at last week's and projected levels.

* RJR declined, while B&W was higher.

* PM's weekly volume was even with last week, slightly above projected levels.
* PM QTD volume (41.9 billion) was -0.1 billion units below projected level, and -2.6% below 1994.

* First Quarter volume (50.6 billion units) is projected to be even with OB.
* PM QTD share (45.8%) remains favorable with First Quarter OB (45.3%).
* First Quarter share is expected to be 46.0%, +0.7 points above OB and +2.9 points higher than year ago.
Retail and Consumer Trends
* Basic's share gap with GPC is the only performance measure below its trigger.
* PM-USA and Marlboro short term share growth have slowed as promotional support decreased.
» Consistent at retail and among Young Adult Smokers.
* Share is anticipated to increase as March promotions continue to expand: B4G1F incidence, MCS catalog
placements.
* Partial "first week of the month" impact on the Discount category continued into a second week.
* Promotional Buydown incidence is increasing for GPC, Moniclair, Misty; free
product incidence for Basic.
* Competitive Premium promotional activity is expanding.
* Camel B3G3F (at 5%), Newport money-off incidence (at a 29% high).
* The Retail Pack Gap (49%, 63¢) increased as greater promotional support reduced Lowest discount

pricestoa YTD low.
» <99¢ incidence (18%) increased to the high end of its range.
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Philip Morris USA Shipments

#

PM-USA
FIRST QUARTER PERFORMANCE
W/E 3/17/95

* Industry volume (9.1 billion units) remained even with last week and near expected levels.
* RJR decreased, while B&W was higher.
* Discount shipments for B&W and Liggett continued to be higher than normal.

* PM USA's volume (4.1 billion) was near last week and slightly above projected levels.
* PM-USA's current shares were stable and above First Quarter OB.
* Week (45.7%)
* QTD (45.8%)

* PM-USA's QTD volume was -0.1 billion units below OB and -2.6% below last year.
e QTD share (45.8%), is expected to rise to 46.0% for the First Quarter.

e +0.7 points above OB.
e +2.9 points above 1Q94.
e +0.5 above 4Q94.

* Basic's 13 week share of Discount (15.2%) increased +0.2 points above last week.
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COMPANY
13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

CATEGORY
13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

PM MAJOR BRANDS
13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

PM BRANDED DISCOUNTS

13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

PM PRIVATE LABEL
13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

SHIPMENTS
(To All Direct Accounts)

RJR B&W Lorillard
25.19 19.46 7.55
25.79 18.44 7.90

0.60 (1.02) 0.35

Discount

32.58
30.59
(1.99)

PM OPB V, Slim B&H
7.84 2.34 2.30
8.19 2.46 241
0.35 0.12 0.11

Cambridge Bristol Alpine

1.77 0.15 0.32

1.60 0.14 0.32
(0.17) (0.01) 0.00

227
211
(0.16)

Merit
2.35
244
0.09

Parliament
0.66

0.03
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INDUSTRY VOLUME WAS NEAR LAST WEEK AND AT EXPECTED LEVELS.
PM WAS SLIGHTLY ABOVE PROJECTION. RJR WAS BELOW LAST WEEK,

WHILE B&W WAS HIGHER. B&W AND LIGGETT DISCOUNT SHIPMENTS

REMAINED ABOVE NORMAL LEVELS.

WEEKLY VOLUME

(MILLIONS)
CURRENT CURRENT [CURRENT
WEEK WEEK WEEK
3/3/95  3/0/95| - 3/17/95
INDUSTRY 8,933 9,083 9,054
PM 4,044 4,151 4,139
RJ REYNOLDS 2,340 2,347 2,265
B & W (INCL. AMER) 1,664 1,673 1,744
LORILLARD 695 720 714
LIGGETT 189 190 189
PM SHARE 45.27 45.70 45.72

J68LG8CV0¢

DIFF VS.
PREVIOUS
WK

% CHANGE

(29)

(12)
(82)
7
(6)
(1)

0.02

-0.3%

-0.3%

-3.5%

4.2%

-0.8%

-0.5%
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SALES

LIFO PAYBACK
ADJUSTED MCLANE PURCHASES
~ PROMO
OTHER**
TOTAL

‘ESTIMATED GOING RATE*
WEEKLY

PM OUTBOUND
PM BUDGET
DIFFERENCE

PM-USA WEEKLY VOLUME PERFORMANCE

(MILLIONS)
MONTH  MONTH WEEK WEEK WEEK
Jan-95 Feb-95 3/3/95 3/10/95 3/17/95 1995 YTD
15,261 16,184 4,044 4,151 4,139 41,937
926 42 0 0 0 968
776 35 42 5 (35) (e) 803 (e)
0 (564) (41) (53) (57) (696)
961 350 23 27 7 1,358
2,663 (136) 24 (21) (85) 2,433
17,924 16,048 4,068 4,130 4,054 44,370
3,892 4,055 4,068 4,130 4,054
17,743 16,446 4,266 4,245 4,054 (e) 44,811 (e)
17,820 16,171 4,111 4,149 4,149 44,528
(77) 275 155 96 (95) 283

* ESTIMATED GOING RATE ADJUSTED FOR STARS PERFORMANCE.
* OTHER INCLUDES PROMOTIONAL PAYBACK, FORWARD BUYING, AND WHOLESALE INVENTORY CHANGES.

(e) ESTIMATE

NOTE: PROMO VOLUME ADJUSTED FOR BASIC INCREMENTAL PROMOTIONAL SHIPMENTS.

L68LG8CT 0
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‘INDUSTRY

PHILIP MORRIS
R.J.REYNOLDS
B&W(INCL AMER)
LORILLARD
LIGGETT

INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS

"B&W (INCL. AMER)
LORILLARD
LIGGETT

868LG88V0¢

PRELIMINARY WEEKLY VOLUME AND SHARE
W/E 3/17/95

WEEK
VOLUME
DIFF % CHANGE DIFF DIFF VS - %CHANGE
VOLUME VS 1994 VS 1994 SHARE VS 1994] FCST  FCST VS FCST
9,054 -99 -1.1% 9,037 17 0.2%
4,139 152 38% 45.72  2.15| 4,061 78 1.9%
2,265  -230 -9.2%| 25.02  -2.24] 2376  -111 -4.7%
1,744 -4 -0.2%  19.26 017} 1,715 29 1.7%
714 14 2.0% 7.89 0.24 685 29 4.2%
189 31 -14.1% 2.09  -0.32 200 11 -5.3%
DISCOUNT PREMIUM
VOLUME  SHARE  %CONT.| VOLUME  SHARE  %CONT.
2,790[__30.81] 6,264 _69.19]
723 25.91 175%| 3,417] _54.54] 825%
852 30.54 37.6%| 1,413 2256  62.4%
1,038]  37.21]  595% 706  11.27  405%
31 1.11 4.4% 683  10.90  95.6%
145 5.20 76.5% 44 0.71  235%
WEEKLY VOL '



INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

" 668458CT0¢

PRELIMINARY VOLUME AND SHARE

91,627

41,937
23,774
16,942
7,207
1,748

28,122

7,596
9,143
9,746

325
1,311

VoLUME
63,504

34,342
14,631
7,197
6,882

W/E 3/17/95 SHARE
YTD SHARE
TOTAL INDUSTRY YEAR TO DATE DIFF vs.
DIFE % CHANGE DIFE 1995 OB 1995 OB
YOLUME VS 1994 VS 1994 SHARE VS 1994 ECST ECST.
-7,888 -7.9%
-1,162 -2.6% 45.77 2.46]  45.60 0.17
-4,844 -16.9% 25.95 -2.81 25.98  -0.04
-1,246 -6.8% 18.49 0.21 18.80  -0.31
-178 -2.4% 7.87 0.44 7.50 0.37
-455 -20.7% 1.91 -0.31 212 -0.21
DISCOUNT YEAR TO DATE
DIFE % CHANGE DIFF
Vs Vs Vs
1994 1994 $0C 1994
si07  asew[ soes| 2o
-1,223 -13.8% 27.01 0.54
-2,831 -23.6% 32,51 -3.42
-767 7.3%[_____ 34.66] 3.10
12 37% 1.16 0.22
-388 -22.8% 4.66 -0.44
PREMIUM YEAR TO DATE
DIFF % CHANGE IFF
V'H] Vs Vs
1994 1994 SOC 99
-2,691 -41%[ 69.31] 2.79
60 01%[  sa.08] 2.29
-2,014 12.1% 23.04 -2.11
-479 -6.2% 11.33 -0.26
-189 -2.7% 10.84 0.15
-68 13.4% 0.69 -0.07

437
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INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

0062585702

ORIGINAL BUDGET FORECAST
FIRST QUARTER 1995

TOTAL SHARE

WEEK ENDING 3/17

ACTUAL FCAST DIFF.

TOTAL VOLUME

WEEK ENDING 3/17
ACTUAL  FCAST DIFF.
9,054 9,037 17
4,139 4,061 78
2,265 2,376 111
1,744 1,715 29
714 685 29
189 200 -11

45.72 44.94]  0.78]

25.02 26.29 -1.27
19.26 18.98 0.29
7.89 7.57 0.32
2.09 2.21 -0.12

QUARTER TO DATE QUARTER TO DATE 1Q95
ACTUAL FCAST DIFF.| ACTUAL FCAST DIFF. FCAST
91,627 93,314 -1,687
41,937 42,072 -134 45.77 45.09 0.68 45.26
23,774 24,493 -719 25.95 26.25 -0.30 26.16
16,942 17,680 -738 18.49 18.95 -0.46 18.88
7,207 7,094 113 7.87 7.60 0.26 7.57
1,748 1,975 -227 1.91 212 -0.21 2.12

b
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Philip Morris USA McLane Shipments

PM SHIPMENTS TO MCLANE WERE ABOVE NORM FOR THE SECOND
CONSECUTIVE WEEK, NEAR MCLANE SHIPMENTS TO THEIR
RETAILERS FOR THE PAST SIX WEEKS.

TOTAL PM VOLUME MCLANE
(millions of cigarettes)

PM Shipped To McLane Shipped To

Week Ending MclLane Retailers Difference
1/6/95 7791 551.0 228.1
1/13 142.7 579.6 -436.9
© 1/20 332.7 573.6 -240.9
1/27 258.1 555.5 -297.4
2/3 490.6 553.0 -62.4
2/10 594.4 583.6 10.8
2117 | 565.6 584.4 -18.8
2/24 618.5 593.2 25.3
3/3 589.7 631.9 -42.2
3/10 616.2 620.8 -4.6
317 641.3 605.9 (e) 35.4
AVERAGE WEEK-YTD 511.7 584.8 -73.1 @%
YTD 1995 5,628.9 6,432.5 -803.6

All volumes through 10/21/94 exclude 24 Sam's Clubs in Michigan which purchased directly from PM. As of 10/28, these are included in McLane's Northeast Division.

106L58S¥0¢



PM-USA WEEKLY PERFORMANCE 1Q 0B

WEEKLY
12/23 12/30 1/6 113 1/20 127 213 2110 217 2/24 3/3 310 3N7 TARGET

MARLBORO 3,399 2,472 2,302 2,010 2,154 2,175 2,372 2,551 2879 2437 2598 2,660 2,693 2,564
B&H 264 200 207 169 177 183 203 207 227 197 217 217 214 211
MERIT 278 21 203 180 186 191 197 208 220 194 212 218 214 211
V.SLIMS 280 202 208 170 178 192 202 216 229 205 215 222 218 211
PARLIAMENT 72 58 53 51 52 53 56 58 67 51 61 71 60 57
OTHER PREMIUM 20 15 17 18 16 15 16 17 17 16 16 17 17 15
CANADIAN o 0 0 0 0 0 0o 0 0 0 0 0 0 0]
TOTAL PREMIUM 4,312 3,158 2,989 2,597 2,764 2,809 3,046 3,258 3639 3,099 3319 3405 3417 3,269
CAMBRIDGE 160 126 147 142 125 121 132 142 141 127 137 144 136 154
ALPINE 32 26 24 24 24 25 26 29 31 32 28 31 27 31
BUCKS 2 2 2 2 2 2 2 2 2 2 2 2 2 2
FVB ) 132 120 104 108 101 90 108 115 116 134 140 122 118 131
BASIC 492 327 329 293 322 311 365 400 416 650 400 430 422 457
BRISTOL 13 12 12 12 11 11 12 13 14 12 13 13 11 - 14
OTHER 6 4 5 6 8 4 4 4 5 4 5 5 7 3
TOTAL DISCOUNT 839 616 623 587 593 563 648 705 723 961 724 746 723 792
TOTAL PM-USA 5,151 3,774 3,612 3,184 3357 3,371 3,694 3,963 4,361 4,061 4,044 4,151 4,139 4,062

©®
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PM SHARE OF MARKET

13 WEEK MOVING AVERAGE

SHARE SHARE
47.00 47.00
46.00 1995 ORIGINAL BUDGET 46.00
45.00 45.00
44.00 44.00
43.00 43.00
42.00 42.00
41.00 41.00
40.00 40.00
39.00 39.00
38.00 38.00
37.00 }| 37.00
36_00 AN RSN SN N NN N IS NN AN N NN NI 36.00
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MARLBORO SHARE OF MARKET

13 WEEK MOVING AVERAGE
SHARE SHARE
30 - 30.00
99 fmmmm e m e m oo o m - — - 1 29.00
1995 ORIGINAL BUDGET

28 28.00
27 27.00
26 26.00
25 25.00
24 24.00
23 23.00
29 22.00
21 41 21.00
20 4 20.00
19 19.00
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SHARE
2.80

B+H, MERIT AND V. SLIMS SHARE OF INDUSTRY

13 WEEK MOVING AVERAGE

SHARE

270 |
2.60 !
250 |
2.40
2.30
2.20

210

2.00

1995 ORIGINAL BUDGET

Lol S U S L ] 1 L L ] 1 1 L 1 1 1 ] |l 1 Lol 1 1 ] 1 ] 1 1 1 1 ] I 1 1 1 1 1 1

V. SLIMS

L, Ll | N N N ISR SO N e |

1/7/94
2/18/94

S06LG68SF0¢

3/4/94
3/18/94
4/1/94
4/15/94
4/29/94
5/13/94
5/27/94
6/10/94
6/24/94
7/8/94
7/22/94
8/5/94
8/19/94
9/2/94
9/16/94
9/30/94
10/14/94
10/28/94
11/11/94
11/25/94
12/9/94
12/23/94

1/6/95
1/20/95
2/3/95
2/17/95
3/3/95
3/17/95

2.80

2.70

2.60

2.50

2.40

2.30

2.20

210

2.00

G
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BASIC SHARE OF DISCOUNT

13 WEEK MOVING AVERAGE
SHARE SHARE
18 18.00
17 1 17.00
16 } 1995 ORIGINAL BUDGET 1 16.00
15.00
14.00
13.00
12.00
11.00
10.00
9.00
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' SOURCE: MSA SHIPMENTS 13WM BRANDS Chart 4



RJR SHARE OF MARKET
13 WEEK MOVING AVERAGE

PREMIUM/DISCOUNT SHARE TOTAL SHARE
19.50 34.00
18.50 33.00
-
17.50 . 32.00
L Y
L )
16.50 , ‘\"‘ _~-~=—=~_ PREMIUM 31.00
L i T o T o e =y
15.50 30.00
14.50 29.00
13.50 28.00
12.50 27.00
11.50 26.00
10.50 25.00
9.50 24.00

1/1/93
1/29/93
2/26/93
3/26/93
4/23/93
5/21/93
6/18/93
7/16/93
8/13/93
9/10/93
10/8/93
11/5/93
12/3/93

12/31/93
1/28/94
2/25/94
3/25/94
4/22/94
5/20/94
6/17/94
7/15/94
8/12/94

9/9/94
10/7/94
11/4/94
12/2/94

12/30/94
1/27/95
2/24/95

Cr
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SOURCE: MSA SHIPMENTS



B & W's RECENT SHARE PERFORMANCE WAS DRIVEN BY DISCOUNT. LOSSES
DURING 1995 ARE PRIMARILY DUE TO MONTCLAIR PARTIALLY OFFSET BY
SMALLER GPC GAINS.

TOTAL SHARE
PREMIUM/DISCOUNT SHARE
. 25.00

14.00 B & W'S SHARE OF MARKET
13.00 13 WEEK MOVING AVERAGE 24.00
12.00 23.00
11.00 | DISCOUNT 22.00

N\
10.00 21.00
9.00 20.00

PREMIUM TOTAL
8.00 ™ = 9.00
-\ "N Nt e YT s~ =N 1
P
7.00 ’ 18.00
- T

6.00 17.00
5.00 16.00
4.00 15.00

D DM MO MO MO MM MO T I T T ST T T TN W

9929292222092 922209222922222299223929

- O O O O v O W M O 0 IH M ™ 0 1D 1D N O M 10 N O N < NN O N~ <«

~ N N N N N ™ oo SN SN O N NANANNTT TSSO NN

Y L M M M N O YN N SN N SNNNNTNTNMOO O NSNS~
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SOURCE: MSA SHIPMENTS 13 WM SHARES B&W, RJR Chart 8
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PM HAS HAD THE GREATEST INTERACTION WITH RJR.
PM's GROWTH CYCLES HAVE BEEN PREMIUM DRIVEN, WHILE B+W's REMAIN
RELATED TO DISCOUNT PROMOTIONS. RJR's HAS RECENTLY SWITCHED TO

PREMIUM.
SHARE CHANGE SHARE CHANGE
8.00 8.00
MANUFACTURER SHARE PERFORMANCE
6.00 CURRENT 13 WEEKS VS PRIOR 13 WEEKS 6.00
4.00 4.00
2.00 2.00
0.00 0.00
-2.00 -2.00
-4.00 -4.00
-6.00 -6.00
-8.00 -8.00
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COMPANIES SHARE OF TOTAL DISCOUNT
13 WEEK MOVING AVERAGE
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Philip Morris USA

Trigger Points

PM-USA PERFORMANCE TRIGGERS FOR DISCUSSION

(4wm Nielsen, Consumer Tracking Trend, Nielsen Pricing)

Measures
Marlboro share of Market

Marlboro share of young adult
smoker volume

Marlboro share of young adult
smokers

Premium Category share of market
Basic share of Discount Category
Basic less GPC share of market

Total Branded Products share of
market

Marlboro vs. Lowest Discount
pack price gap”

PM-USA share of market

Note:

** Latest smoothed trend point (Jan)

V1649851 0¢

Trigger

Latest

ist half Data

1995 4wm 1995 O.B. 1994 4Q 1994
29.6 30.5 29.6 28.6 29
59.0 61.7 ** n/a 58.6 60.9
60.0 63.1 ** n/a 61.3 61.8
69.3 70.4 68.5 68.5 69.5
15.2 15.4 15.8 14.5 14.7
-0.5 -0.8 n/a -0.3 -0.5
92.8 93.5 93.1 92.8 93.3
65¢ 63¢ n/a 59¢ 59¢
46.5 47.3 47.0 46.2 46.4

* New Nielsen pricing panel data are shown for 1995, while 1994 data reflects old pricing panel.



Marlboro 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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32.0

31.0 +

30.0

29.0 1+ Trigger

28.0 +

25.0

s6/v/¢
S6/81/2
se/v/T
s6/L2/}
S6/L/}
ve/veizt
v6/0L/2L
ve/9z/LL
ve/zL/LL
v6/62/0t
v6/SL/0L
ve/L/0L
v6/L1L/6
v6/€/6
v6/02/8
ve6/9/8
ve/cc/L
v6/6/L
v6/52/9
v6/LL/9
v6/82/5
ve/vL/S
ve/oc/t
ve/9L/Y
ve/z/v
v6/6L/¢E
v6/G/€
ve/eL/e
v6/5/2
v6/22/1
v6/8/1

MARLBORO (ALL OUTLETS COMBINED)

c3

TRIGGER

--=-=--~-- LOWER LIMIT

ACTUAL DATA = ~— — SMOOTHDATA --------- UPPER LIMIT

Source: Nlelsen Integrated Panel
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Total Premium Category 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE

71.0

-+ 69.0

T 68.0

+ 67.0

71.0

70.0 +

69.0 +

68.0 +

§6/v/¢
ge6/8L/¢
s6/v/c
ge6/Le/t
g6/L/1
ve/ve/el
ve6/0L/2t
ve6/9c/LtL
ve/cL/LlL
veseci/ol
ve/stL/ol
ve/L/0L
V6/LL/6
ve6/ce/6
ve/oc/8
ve/9/8
ve/ec/L
ve6/6/L
ve/se/9
ve/L /o
v6/82/9
ve/vL/s
ve/oe/vy
ve/oL/y
ve/c/v
ve/6lL/€
ve/s/¢e
vé/6L/e
v6/5/2
ve/ce/t
v6/8/}

TOTAL PREMIUM CATEGORY (ALL OUTLETS COMBINED)

TRIGGER

-==-=-=---~- LOWER LIMIT

ACTUAL DATA —— — —=SMOOTHDATA --------- UPPER LIMIT

©3

Source: Nielsen Integrated Panel
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Basic SOC 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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g6/81L/¢
ge/v/c
Se/Lc/t
se/L/L
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ve/sc/Li
ve/cL/LE
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ve/6lL/e
ve/s/e
ve/61/e
v6/s/¢
ve/ce/t
ve/8/t

BASIC SHARE OF DISCOUNT CATEGORY (ALL OUTLETS COMBINED)

TRIGGER

-=-=----- LOWER LIMIT

ACTUAL DATA —— = =—SMOOTHDATA --------- UPPER LIMIT

Source: Nielsen Integrated Panel
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4 WM Basic Less GPC SOl
Total U.S. All Outlets Combined

BASIC LESS GPC SOI
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Branded Products 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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Marlboro - Lowest Discount Price Gap (4WM)
Total U.S. Convenience Stores

4-WEEK PRICE GAP

0.70

0.65

0.50

L G6/V/€

1 66/81/2

T g6/¥/C
T g6/t2/t
1 G6/L/1L

I v6/ve/et
1 v6/0L/2t

. ¥6/92/t L
v6/ct/H}

T v6/62/0t
T ¥6/5L/0L

[T |
T

I v6/L/0}
T v6/L1/6
1 ¥6/€/6

1 v6/02/8

. ¥6/9/8
| v6/82/L
L ¥6/6/L

1 ¥6/52/9

. ¥6/L1/9
| ¥6/82/S
. ¥6/vL/S
[ $6/0€/¥

T v6/91L/¢
1 v6/2/¥
1 v6/61L/¢€

T p6/S/¢

1 v6/61/2

T vess/e
1 v6/22/}
T v6/8/1

0.70

0.65

o
©
o

0.55 ¢

0.50

AVERAGE GAP (CONVENIENCE STORES)

ACTUAL DATA —— = — SMOOTH DATA --------- UPPERLIMIT

—#—— NEW SERVICE

TRIGGER

-==------ LOWER LIMIT

COMMENCES

Source: Nielsen Pricing Database
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Philip Morris 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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Philip Morris USA Pricing

PRICING - W/E 3/11/95

PERFORMANCE ISSUES

CHANGE VERSUS

PRICES 3/11/95 WK AGO 4 WKS AGO  1/7/95
e C-store Pack Gap increased as Lowest Discount decreased.
$ Gap $0.63 $0.01 $0.03 $0.04
% Gap 49% 2% 3% 4%
e Supermarket Carton Gap fairly stable YTD
$ Gap $4.41 $0.01 $0.10 $0.18
% Gap 36% 0% 1% 1%
INCIDENCE
* Basic's price disadvantage w/Lowest
* Incidence decreased 77% 2% 0% (3%)
« Avg $ Disadvantage stable $0.31 $0.00 $0.01 ($0.02)
¢ <99¢ Incidence increased 18% 1% 1% 0%
» Montclair money-off incidence increased 21% 3% (2%) (8%)
* Misty money-off incidence increased 29% 4% 4% 1%
* GPC money-off incidence increased 49% 3% 0% 2%

966LS8SYV 0T
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THE AVERAGE PACK PRICE GAP INCREASED +1¢ TO 63¢ OR
48.8% AS ADDITIONAL PROMOTIONAL SUPPORT ON MISTY,
GPC, MONTCLAIR, AND MONARCH REDUCED THE LOWEST
DISCOUNT PRICE -2¢.

C-STORE
PACKS

Mariboro (net)
Lowest Discount
$ Gap

% Gap

SUPERMARKET
CARTONS

Mariboro (net)
Lowest Discount
$ Gap

% Gap

$1.90
1.31
0.59

45.0%

$16.24
12.03
4.21

35.0%

2/25/95

$1.93
1.30
0.63

48.5%

$16.58
$12.18
$4.40

36.1%

SOURCE: NIELSEN EXPANDED PRICING

9864585703

3/4
$1.93
1.31
0.62

47.3%

$16.61
$12.20
$4.41

36.1%

3
$1.92
1.29
0.63

48.8%

N/A
N/A
N/A

N/A

Change

Prior Week
($0.01)
($0.02)
$0.01

$0.02

$0.03
$0.02
$0.01

$0.00

3

' 3/22/95



FOR THE WEEK, PRICE GAPS INCREASED IN ALL GEOGRAPHIES
EXCEPT REGION 4 AS INCREASED PROMOTIONAL SUPPORT
ON DISCOUNT BRANDS REDUCED THE LOWEST DISCOUNT PRICE.

3/11

Lowest Chg. vs. 4 WK vs.
Marlboro Discount $ GAP % GAP  WAGO 4 WAGO
NATIONAL 1.92° 1.29 $0.63 48.8% $0.01 $0.03
R1 2.09 1.48 $0.61 41.2% $0.01 $0.00
R2 1.76 1.14 $0.62 54.4% $0.02 $0.02
R3 1.90 1.28 $0.62 48.4% $0.02 $0.01
R4 1.90 1.31 $0.59 45.0% $0.00 $0.02
R5 2.05 1.35 $0.70 51.9% $0.01 $0.01

» SOURCE: NIELSEN PRICING AUDIT

G3
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MISTY'S MONEY-OFF PROMOTIONAL SUPPORT
INCREASED WEEK TO WEEK WHILE SHARE REMAINED

] SHARE
% PROMOTIONS
35.0% 1.2
NEWNIELSEN  _
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25.0% L 1.0
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Source: Nielsen Pricing Audit thru 2/25, Nielsen Expanded Pricing 3/4 thru current, Nielsen Integrated
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MONTCLAIR MONEY-OFF PROMOTIONAL SUPPORT
INCREASED +3 POINTS TO 21% WHILE SHARE DECLINED
MODESTLY (-0.1 POINT).

% PROMOTIONS SHARE
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INCREASED FOR THE WEEK.
SHARE

GPC'S MONEY-OFF PROMOTIONAL SUPPORT AND SHARE

INCIDENCE
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<99¢ INCIDENCE INCREASED TO 18% OF C-STORES.
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<99¢ INCIDENCE INCREASED +1 POINT TO 18%

VERSUS WEEK-AGO, AS RJR P/L'S, MONARCH AND

DORAL INCREASED INCIDENCE AT THIS PRICE

POINT.

NATIONAL

COUNTIES

Ri
R2
R3
R4
R5

A

B
Cc
D

311
18.4%
3.8%
33.5%
17.0%
20.2%
10.2%

10.5%
17.5%
27.0%
31.8%

Change vs. 4 WK vs.
WAGO 4 WAGO
1.3 1.3
0.8 0.0
2.6 2.8
28 1.2
-1.6 0.0
23 1.9
2.0 3.2
1.8 3.0
0.0 2.0
-0.4 3.5

SOURCE: NIELSEN EXPANDED PRICING

ZE6LCSCT 02

Weighted Avg.
State Tax
$0.32
$0.45
$0.17
$0.31
$0.34
$0.39

N/A
N/A
N/A
N/A

63

3/22/95
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Philip Morris USA

Weekly Integrated Nielsen

PM'S ALL OUTLET COMBINED PERFORMANCE

WEEKLY INTEGRATED NIELSEN - W/E 3/11/95

4-WEEK PERFORMANCE ISSUES

PM Growth Slowing due to Promotional Sell-Through
» Marlboro Share Growth Slowing
* PM OPB Share Stable
* PM Discount Share Stable
» Basic SOC Promotionally Related

RJR Share Stabilizing
e Camel Share Stable
* Doral's Gains Promotionally Influenced
» Winston Share Stabilizing, as Promotions Sell Through
e GPC At Its Highest Level To Date

Discount Category On Long Term Decline
e Partial "First Week Of The Month" Impact Continues

PE6LSSST 0T

LATEST 4 WEEKS
SHARE% CHG
47.3% -01
30.5 0.0
8.9 -0.1
8.0 0.0
15.4 0.1
27.5 -01
4.5 0.0
4.9 0.2
59 0.0
5.3 0.1
29.6 -0.2

LATEST WEEK
SHARE% CHG
47.3% 0.0
30.4 -0.1
8.9 0.0
8.1 0.1
15.6 0.0
27.3 -0.2
4.4 0.0
5.0 0.0
5.8 -0.1
5.5 0.1
29.9 0.3
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NIELSEN INTEGRATED DATA
(Ali Outlets Combined)

COMPANY PM RJR B&W Lorillard Liggett
Base December 1994 46.92 27.67 16.77 6.78 1.72
March 11, 1995 (MTD) 47.32 27.42 16.41 6.89 1.75
0.40 (0.25) (0.36). 0.11 0.03
Branded Private
CATEGORY Premium Discount Discount Label
Base December 1994 69.91 30.09 23.41 6.68
March 11, 1995 (MTD) 70,28 29.72 23.25 6.47
0.37 (0.37) (0.16) (0.21)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base December 1994 2997 8.95 5.81 1.07 4.35
March 11, 1995 (MTD) 30,43 8.84 5.84 113 4.44
0.46 (0.11) 0.03 0.06 0.09
MAJOR BRANDS Newport Kool Salem Vantage Now
Base December 1994 411 3.15 3.92 1.35 0.61
March 11, 1995 (MTD) 4,20 3.07 3.85 1.31 0.60
0.09 (0.08) (0.07) (0.04) (0.01)
BRANDED DISCOUNTS Basic  Cambridge Alpine Doral Misty Monarch Best Value GPC
Base December 1994 4.47 1.75 0.36 476 1.21 5.07
March 11, 1995 (MTD) 4,62 1.68 0.35 4,99 1.23 5.41
0.15 (0.07) (0.01) 0.23 0.02 0.34
PRIVATE LABEL PM RJR Liggett B&W
Base December 1994 117 3.70 1.04 0.76
March 11, 1995 (MTD) 115 3.59 1.03 0.70
(0.02) (0.11) (0.01) (0.06)
Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies. 5

Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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NIELSEN INTEGRATED DATA
(All Outlets Combined)

COMPANY PM RJR B&W Lorillard Liggett
Base 4th Quarter 1994 46.37 28.33 16.61 6.76 1.81
March 11, 1995 (QTD) 47.42 27.44 16.39 6.83 1.76
1.05 (0.89) (0.22) 0.07 (0.05)
Branded Private
CATEGORY Premium Discount Discount Label
Base 4th Quarter 1994 69.46 30.54 23.78 6.75
March 11, 1995 (QTD) 70.27 29.73 23.07 6.67
0.81 (0.81) (0.71) (0.08)
MAJOR BRANDS - Marlboro - PM OPB Winston Select Camel
Base 4th Quarter 1994 29.43 8.87 5.95 1.15 - 4.39
March 11, 1995 (QTD) 30.51 8.92 5.83 1.09 444
1.08 0.05 (0.12) (0.06) 0.05
MAJOR BRANDS Newport Kool Salem Vantage Now
Base 4th Quarter 1994 4.09 3.14 3.91 1.36 0.61
March 11, 1995 (QTD) 415 3.03 3.85 131 0.60
0.06 (0.11) (0.06) (0.05) (0.01)
BRANDED DISCOUNTS Basic Cambridge Alpine Doral Misty Monarch Best Value
Base 4th Quarter 1994 4.48 1.72 0.38 499 1.20
March 11, 1995 (QTD) 454 1.68 0.36 4.80 119
0.06 (0.04) (0.02) (0.19) (0.01)
PRIVATE LABEL PM RJR Liggett B&W
Base 4th Quarter 1994 1.23 3.70 1.12 0.70
March 11, 1995 (QTD) 1.16 3.71 1.04 0.76
(0.07) 0.01 (0.08) 0.06

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies. ; 6
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Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.



NIELSEN INTEGRATED DATA
(All Outlets Combined)

COMPANY PM RJR B&W ~ Lorillard Liggett
Base Full Year 1994 46.16 28.89 16.48 6.46 1.87
March 11, 1995 (YTD) 47 .42 27.44 16.39 6.83 1.76
1.26 (1.45) (0.09) 0.37 (0.11)
Branded Private
CATEGORY Premium Discount Discount Label
Base Full Year 1994 68.43 31.49 24.29 7.20
March 11, 1995 (YTD) 70.27 29.73 23.07 6.67
1.84 (1.76) (1.22) (0.53)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base Full Year 1994 28.57 8.95 6.00 1.07 4.35
March 11, 1995 (YTD) 30.51 8.92 583 1.09 4.44
1.94 (0.03) (0.17) 0.02 0.09
MAJOR BRANDS Newport Kool Salem Vantage Now
Base Full Year 1994 3.94 3.12 3.92 1.39 0.63
March 11, 1995 (YTD) 4.15 3.03 3.85 131 0.60
0.21 (0.09) (0.07) (0.08) (0.03)
BRANDED DISCOUNTS Basic Cambridge Alpine Doral Misty  Montclair Monarch Best Value
Base Full Year 1994 4.56 1.80 0.40 4.72 1.09 1.21 1.89 1.00
March 11, 1895 (YTD) 4.54 1.68 0.36 4.80 1.19 1.06 1.30 0.63
(0.02) (0.12) (0.09) 0.08 0.10 (0.15) (0.59) (0.37)
PRIVATE LABEL PM BJR Liggett B&W
Base Full Year 1994 1.55 3.85 1.07 0.72
March 11, 1995 (YTD) 1.16 371 . 1.04 0.76
(0.39) (0.14) (0.03) 0.04

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies.

Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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- 50.0

MARLBORO'S LOSS WAS OFFSET BY A MODERATE PM DISCOUNT GAIN.

PM'S WEEKLY SHARE REMAINED UNCHANGED AT 47.3%, AS
FOUR-WEEK SHARE WAS DOWN -0.1 POINT.
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MARLBORO'S SHARE DECLINED -0.1 POINT THIS WEEK TO 30.4%, WITH C-
STORE LOSSES PARTIALLY OFFSET BY GAINS IN DRUG STORES AND
MASS MERCHANDISER OUTLETS. FOUR-WEEK SHARE WAS STABLE.

WEEKLY SHARE
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OPB'S WEEKLY SHARE WAS STABLE AT 8.9%, WHILE FOUR-WEEK SHARE

WAS DOWN -0.1 POINT.

WEEKLY SHARE
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REFLECTING MODERATE BASIC AND PL GAINS. FOUR-WEEK SHARE WAS

PM DISCOUNT'S WEEKLY SHARE ADVANCED +0.1 POINT TO 8.1%,
STABLE.
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BASIC'S WEEKLY AND FOUR-WEEK SHARES WERE STABLE AT 4.6% AND
4.5% RESPECTIVELY. FREE PRODUCT INCIDENCE EXPANDED, WHILE
INCENTIVE INCIDENCE DECLINED THIS WEEK.
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THE DISCOUNT CATEGORY GAIN (+0.3 POINTS TO 29.9%) WAS POSSIBLY
A CONTINED "FIRST WEEK" EFFECT, WITH PLs AND GPC UP. FOUR-WEEK
SHARE FELL (-0.2 POINTS) AS GPC AND DORAL ADVANCES PARTIALLY
OFFSET MONTCLAIR, RJR PL. AND MONARCH DECLINES.
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Philip Morris USA

Nielsen C-Stores

PM'S PERFORMANCE IN C-STORES

WEEKLY C-STORE AUDITS - W/E 3/11/95

4-WEEK PERFORMANCE ISSUES

PM Growth Slowing due to Promotional Sell-Through
* Marlboro Share Growth Slowing
* PM OPB Share Stable
e PM Discount Share Decline Moderating
» Basic SOC Promotionally Related

RJR Share Stabilizing
e Camel Share Stabilizing
* Doral's Gains Promotionally Influenced
» Winston Share Stabilizing, as Promotions Sell Through

» GPC At lis Highest Level to Date

Discount Category On Long Term Decline
* Partial "First Week of The Month" Impact Continues

ST6LG8ST 0T

LATEST 4 WEEKS
SHARE% CHG
48.6% 0.1
33.2 0.2
7.6 0.0
7.8 -0.1
15.7 -0.1
26.8 -0.2
5.0 -0.1
4.7 0.2
5.5 0.0
6.1 0.0
30.4 -0.3

LATEST WEEK
SHARE% CHG
48.6% 0.0
33.1 -0.2
7.6 0.0
7.9 0.2
16.0 0.1
26.7 -0.2
4.9 -0.1
4.8 0.0
54 -0.1
6.3 0.2
30.7 0.5



NIELSEN WEEKLY C-STORE DATA
(800 C-Stores)

COMPANY PM RJR B&W Lorillard Liggett

Base December 1994 47.95 27.03 16.62 6.93 1.42
March 11, 1995 (MTD) 48.61 26.82 16.10 7.01 1.36
0.66 (0.21) (0.52) 0.08 (0.06)
Branded Private
CATEGORY Premium Discount Discount Label
Base December 1994 68.76 31.24 23.46 7.77
March 11, 1995 (MTD) 69.59 30.41 22.97 7.44
0.83 (0.83) (0.49) (0.33)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base December 1994 32.49 7.59 5.39 1.14 4.82
March 11, 1995 (MTD) 33.18 7.60 5.45 127 4.95
0.69 0.01 0.06 0.13 0.13
MAJOR BRANDS Newport Kool Salem Vantage Now
Base December 1994 475 3.27 3.35 1.13 0.38 '
March 11, 1995 (MTD) 4.84 3.24 3.34 111 0.38
0.09 (0.03) (0.01) (0.02) 0.00
BRANDED DISCOUNTS Basic = Cambridge Alpine Doral Misty  Montclair Monarch Best Value GPC
Base December 1994 473 1.29 0.27 4.47 1.09 1.54 1.90 0.48 5.83
March 11, 1995 (MTD) 4.84 117 0.26 4.75 1.07 0.95 1.56 0.43 6.19
0.11 (0.12) (0.01) 0.28 (0.02) (0.59) (0.34) (0.05) 0.36
PRIVATE LABEL, PM RJR Liggett B&W
Base December 1994 1.33 4.36 1.08 1.00
March 11, 1995 (MTD) 134 417 © 104 0.88
0.01 (0.19) (0.04) (0.12)
Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies. . 12

Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total. @@
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NIELSEN WEEKLY C-STORE DATA
(800 C-Stores)

COMPANY PM RJIR B&W Lorillard Liggett
Base 4th Quarter 1994 4748 27.70 16.34 6.86 1.55
March 11, 1995 (QTD) 4854 26.87 16.15 6.96 1.41
1.06 (0.83) (0.19) 0.10 (0.14)
Branded Private
CATEGORY Premium Discount Discount Label
Base 4th Quarter 1994 68.46 3154 23.67 7.86
March 11, 1995 (QTD) 69.37 30.63 22,90 7.73
0.91 (0.91) (077)  (0.13)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base 4th Quarter 1994 32.02 7.59 5.54 1.23 4.86
March 11, 1995 (QTD) 33.03 7.65 5.45 121 4.96
1.01 0.06 (0.09) (0.02) 0.10
MAJOR BRANDS Newport Kool Salem Vantage Now
Base 4th Quarter 1994 4.71 3.26 3.35 113 0.37 '
March 11, 1995 (QTD) 480 317 3.34 1.09 0.38
0.09 (0.09) (0.01) (0.04) 0.01
BRANDED DISCQUNTS Basic  Cambridge Alpine Doral Misty Montclair Monarch Best Value GPC
Base 4th Quarter 1994 4.70 1.25 0.28 4.67 1.08 1.51 2.09 0.50 5.69
March 11, 1995 (QTD) 4.79 1.18 Q.27 4.51 1.04 131 - 167 0.45 6.09
0.09 (0.07) (0.01) (0.16) (0.04) (0.40) (0.42) (0.05) 0.40
PRIVATE LABEL PM BJR Liggett B&W
Base 4th Quarter 1994 1.40 4.39 1.19 0.89
March 11, 1995 (QTD) 1.36 431 1.07 0.98
(0.04) (0.08) (0.12) 0.09

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.

Back data reflects the combined performance of the companies. 13
LY 6LG8GT0G
Source: Nielsen Integrated Panel. @g
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.



NIELSEN WEEKLY C-STORE DATA

(800 C-Stores)

COMPANY PM RJR B&W Lorillard Liggett
Base Full Year 1994 47.82 28.09 16.05 6.50 1.48
March 11, 1995 (YTD) 48.54 26.87 16.15 6.96 141
0.72 (1.22) 0.10 0.46 (0.07)
Branded Private
CATEGORY Premium Discount Discount Label
Base Full Year 1994 67.71 32.29 23.83 8.46
March 11, 1995 (YTD) 69.37 30.63 22.90 7.73
1.66 (1.66) (0.93) (0.73)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base Full Year 1994 31.49 7.71 557 1.19 4.83
March 11, 1995 (YTD) 33.03 7.65 545 1.21 4,96
1.54 (0.06) (0.12) 0.02 0.13
MAJOR BRANDS Newport Kool Salem Vantage Now
Base Full Year 1994 459 3.24 3.40 1.16 0.38
March 11, 1995 (YTD) 4.80 3.17 3.34 1.09 0.38
0.21 (0.07) (0.06) (0.07) 0.00
BRANDED DISCOUNTS Basic Cambridge Alpine Doral Misty Monarch Best Value
Base Full Year 1994 4.91 1.29 0.30 417 0.95
March 11, 1995 (YTD) 479 1.18 0.27 451 1.04
(0.12) (0.11) (0.03) 0.34 0.09
PRIVATE LABEL, PM RJR Liggett B&W
Base Full Year 1994 1.83 4.65 1.06 0.91
March 11, 1995 (YTD) 1.36 431 1.07 0.98
(0.47) (0.33) 0.01 0.07

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies. 14

8Y6LG98GV0¢

Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total. @@
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+ 46.0
45.0

OFFSET BASIC AND PL GAINS. ON A FOUR-WEEK BASIS, PM'S SHARE

PM'S WEEKLY SHARE WAS STABLE AT 48.6%, AS MARLBORO'S DECLINE
WAS UP +0.1 POINT, DRIVEN BY MARLBORO.
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T 35.0

INCENTIVE INCIDENCE CONTINUED TO DECLINE. FOUR-WEEK SHARE

MARLBORO'S WEEKLY SHARE DECLINED -0.2 POINTS TO 33.1%, AS
WAS UP +0.2 POINTS TO 33.2%.
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OPB'S WEEKLY AND FOUR-WEEK SHARES WERE STABLE AT 7.6%.
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PM DISCOUNT'S SHARE WAS UP +0.2 POINTS TO 7.9%, DRIVEN BY BASIC
AND PL GAINS. FOUR-WEEK SHARE DECLINED -0.1 POINT, PRIMARILY

BASIC.
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'BASIC'S WEEKLY SHARE WAS UP +0.1 POINT TO 4.9%, AS FREE PRODUCT

INCIDENCE EXPANDED. FOUR-WEEK SHARE DECLINED -0.1 POINT.
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THE DISCOUNT CATEGORY'S WEEKLY SHARE ADVANCED +0.5 POINTS TO
30.7%, WITH PLs, BASIC AND GPC GAINING. THE CATEGORY'S FOUR-
WEEK SHARE WAS DOWN -0.3 POINTS AS DORAL'S ADVANCE PARTIALLY
OFFSET RJR PL, MONARCH AND MONTCLAIR LOSSES.
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Philip Morris USA Smoker Share

MARLBORO SMOKER SHARE

» Marlboro smoker and volumetric share trends remain at record highs, in contrast with near
record Nielsen retail performance.

* Among Young Adult Smokers, share trends are leveling off, but remain above 60%.

* Among Total Smokers, trends remain positive, over 34% in smoker and 31% in
volumetric share.

 25-34 year olds have contributed a large portion of Marlboro's growth over the past
year.
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MARLBORO SMOKER AND VOLUMETRICS SHARE TRENDS
(AMONG 18-24 SMOKERS)
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Philip Morris USA Dave's

DAVE'S TEST MARKET
UPDATE: W/E 3/11/95

SEATTLE
» At week 10, Dave's share and promotional incidence in Seattle was higher than its level in
Denver with lower distribution.

» C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased
in-store promotional activity.

« Distribution in both Nielsen and STARS sources is lower in Seattle than Denver at the same
points in time, but closing the gap: -8% and -4% respectively.

DENVER
» Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold
through this week.

¢ STARS reorders were in 89% of C-Stores that have carried Dave's.

» Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
* 0.3% share, 0.4% in stores stocking.

68
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DAVE'S STATUS

DENVER SEATTLE
STARS NIELSEN NIELSEN
SOURCE: C-STORES C-STORES SUPERMARKETS |C-STORES SUPERMARKETS
(CUM THRU 3/4) (wle 3/11) (w/e 3/11) (w/e 3/11) (w/e 3/11)
RETAIL DISTRIBUTION 89% 98% 59% 83% 41%
SHARE 1.08% 1.01% 0.25% 1.73% 0.34%
SHARE IN STORES 1.16% 1.03% 0.42% 2.08% 0.83%
STOCKING
% STORES W/ PROMO N/A 0% 10% 8% 0%
DAVE'S PRICING - $1.55 $1.52 $1.84 $2.08
MARLBORO PRICING $1.84 $1.85 $2.35 $2.53
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DAVE'S C-STORE PERFORMANCE - DENVER VS. SEATTLE

9964686102

SOURCE: NIELSEN

NIELSEN
DISTRIBUTION SHARE % OF STORE W/ PROMO
WEEK DENVER SEATTLE DENVER SEATTLE DENVER SEATTLE

1 0% 18% 0.00% 0.04% 0% 0%

2 % 28% 0.05% 0.19% 0% 0%

3 31% 47% 0.21% 0.47% 0% 0%

4 72% 58% 0.57% 0.60% 0% 0%

5 79% 67% 0.63% 0.98% 0% 19%

6 88% 7% 0.59% 2.44% 7% 19%

7 91% 76% 1.08% 1.26% 24% %

8 91% 15% 1.58% 1.45% 33% 0% '
9 91% 81% 1.34% 1.14% 12% 0%
10 91% 83% 1.52% 1.73% 2% 8%
11 90% 1.11% 2%
12 98% 1.70% 11%
13 98% 2.43% 31%
14 98% 2.10% 27%
15 98% 1.70% 20%
16 98% 1.04% 2%
17 89% 1.16% 2%
18 100% 1.00% 2%
19 98% 1.01% 0%
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Philip Morris USA Summary

WEEKLY UPDATE
March 17,1995

Shipments
* This week's industry volume held at last week's and projected levels.

* RJR declir~d, while B&W was higher.

* PM's week “'me was even with last week, slightly above projected levels.
*PM QT" 41.9 billion) was -0.1 billion units below projected level, and -2.6% below 1994.
e First ¢ 0.6 billion units) is projected to be even with OB.

Rets ;
o’ 6 ~erformance measure below its trigger.
j owth have slowed as promotional support decreased.

«dult Smokers.

*PM . mains favorable with First Quarter OB (45.3%).
e Fir &% 10 be 46.0%, +0.7 points above OB and +2.9 points higher than year ago.

arch promotions continue to expand: B4G1F incidence, MCS catalog

&
y, /Lj;& &y -act on the Discount category continued into a second week.

cf§° . is increasing for GPC, Montclair, Misty; free
N\ N :
* Con,, \30 onal activity is expanding.
e Camel . Q  wport money-off incidence (at a 29% high).

* The Retail Pa. /o, 63¢) increased as greater promotional support reduced Lowest discount

pricestoa YTD i
* <99¢ incidence (18%) increased to the high end of its range.
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Philip Morris USA Summary

WEEKLY UPDATE
March 17,1995

Shipments
* This week's industry volume held at last week's and projected levels.

* RJR declined, while B&W was higher.

» PM's weekly volume was even with last week, slightly above projected levels.
* PM QTD volume (41.9 billion) was -0.1 billion units below projected level, and -2.6% below 1994.

* First Quarter volume (50.6 billion units) is projected to be even with OB.
* PM QTD share (45.8%) remains favorable with First Quarter OB (45.3%).
* First Quarter share is expected to be 46.0%, +0.7 points above OB and +2.9 points higher than year ago.
Retail and Consumer Trends
* Basic's share gap with GPC is the only performance measure below its trigger.
* PM-USA and Marlboro short term share growth have slowed as promotional support decreased.
* Consistent at retail and among Young Adult Smokers.
* Share is anticipated to increase as March promotions continue to expand: B4G1F incidence, MCS catalog
placements.
* Partial "first week of the month" impact on the Discount category continued into a second week.
» Promotional Buydown incidence is increasing for GPC, Montclair, Misty; free
product incidence for Basic.
» Competitive Premium promotional activity is expanding.
» Camel B3G3F (at 5%), Newport money-off incidence (at a 29% high).

* The Retail Pack Gap (49%, 63¢) increased as greater promotional support reduced Lowest discount

pricesto a YTD low.
» <99¢ incidence (18%) increased to the high end of its range.
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Philip Morris USA Shipments

PM-USA
FIRST QUARTER PERFORMANCE
W/E 3/17/95

* Industry volume (9.1 billion units) remained even with last week and near expected levels.

* RJR decreased, while B&W was higher.
» Discount shipments for B&W and Liggett continued to be higher than normal.

* PM USA's volume (4.1 billion) was near last week and slightly above projected levels.
* PM-USA's current shares were stable and above First Quarter OB.
* Week (45.7%)
* QTD (45.8%)

* PM-USA's QTD volume was -0.1 billion units below OB and -2.6% below last year.
» QTD share (45.8%), is expected to rise to 46.0% for the First Quarter.

e +0.7 points above OB.
e +2.9 points above 1Q94.
e +0.5 above 4Q94.

* Basic's 13 week share of Discount (15.2%) increased +0.2 points above last week.

L6985V 06



COMPANY
13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

CATEGORY
13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

PM MAJOR BRANDS

13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

PM BRANDED DISCOUNTS

13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

PM PRIVATE LABEL

13 wk Base Dec. 22,1994
March 23, 1995 (13wm)

4.99

464
(0.35)

PM
1.47
1.36

(0.11)

SHIPMENTS
(To All Direct Accounts)

RJR B&W Lorillard
25.19 19.46 7.55
25.79 18.44 7.90

0.60 (1.02) 0.35

Discount

32.58
30.59
(1.99)

PM OPB V. Slims B&H
7.84 2.34 2.30
8.19 2.46 241
0.35 0.12 0.11

Cambridge Bristol Alpine

1.77 0.15 0.32

1.60 0.14 0.32
(0.17) (0.01) 0.00

Ligget
2.27
2.11
(0.16)
Merit Parliament
2.35 0.66
2.44 0.69
0.09 0.03

CL6LGSST 0T




INDUSTRY VOLUME WAS NEAR LAST WEEK AND AT EXPECTED LEVELS.
PM WAS SLIGHTLY ABOVE PROJECTION. RJR WAS BELOW LAST WEEK,
WHILE B&W WAS HIGHER. B&W AND LIGGETT DISCOUNT SHIPMENTS

REMAINED ABOVE NORMAL LEVELS.

WEEKLY VOLUME

(MILLIONS)
CURRENT CURRENT [CURRENT
WEEK WEEK WEEK

3/3/95  3/10/95| 3/17/95

INDUSTRY 8,933 9,083 9,054
PM 4,044 4,151 4,139
RJ REYNOLDS 2,340 2,347 2,265
B & W (INCL. AMER) 1,664 1,673 1,744
LORILLARD 695 720 714
LIGGETT 189 190 189
PM SHARE 45.27 45.70 45.72

VL6LGRGTO0G

DIFF VS.
PREVIOUS
WK % CHANGE
(29) -0.3%
(12) -0.3%
(82) -3.5%
71 4.2%
(6) -0.8%
(1) -0.5%
0.02

MFR CHANGES



PM-USA WEEKLY VOLUME PERFORMANCE

(MILLIONS)
MONTH MONTH WEEK WEEK WEEK
Jan-95 Feb-95 3/3/95 3/10/95 3/17/95 1995 YTD
SALES 15,261 16,184 4,044 4,151 4,139 41,937
LIFO PAYBACK 926 42 0 0 0 968
ADJUSTED MCLANE PURCHASES 776 35 42 5 (35) (e) 803 (e)
PROMO 0 (564) (41) (53) (57) (696)
OTHER** 961 350 23 27 7 1,358
TOTAL 2,663 (136) 24 (21) (85) 2,433
ESTIMATED GOING RATE* 17,924 16,048 4,068 4,130 4,054 44,370
WEEKLY 3,892 4,055 4,068 4,130 4,054
PM OUTBOUND 17,743 16,446 4,266 4,245 4,054 (e) 44,811 (e)
PM BUDGET 17,820 16,171 4,111 4,149 4,149 44,528
DIFFERENCE (77) 275 155 96 (95) 283

* ESTIMATED GOING RATE ADJUSTED FOR STARS PERFORMANCE.
** OTHER INCLUDES PROMOTIONAL PAYBACK, FORWARD BUYING, AND WHOLESALE INVENTORY CHANGES.

(e) ESTIMATE
NOTE: PROMO VOLUME ADJUSTED FOR BASIC INCREMENTAL PROMOTIONAL SHIPMENTS.

GL6LGSGT0G

3/17 MONTH+WEEK LINK



INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL AMER)
LORILLARD
LIGGETT

INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W (INCL. AMER)
LORILLARD
LIGGETT

9L6LGRGTV0G

PRELIMINARY WEEKLY VOLUME AND SHARE

W/E 3/17/95

WEEK
VOLUME
DIFF % CHANGE DIFF DIFF VS % CHANGE
VOLUME VS 1994 VS 1994 SHARE VS 1994] FCST  FCST VSFCST
9,054 -99 -1.1% 9,037 17 0.2%
4,139 152 38%[ 45.72  2.15| 4,061 78 1.9%
2,265  -230 9.2%| 25.02  -2.24| 2,376  -111 -4.7%
1,744 -4 -0.2%  19.26 0.17] 1,715 29 1.7%
714 14 2.0% 7.89 0.24 685 29 4.2%
189 231 -14.1% 2.09  -0.32 200 11 -5.3%
DISCOUNT PREMIUM
VOLUME  SHARE  %CONT.| VOLUME  SHARE  %CONT.
2,790[ _ 30.81] 6,264 69.19]
723 25.91 175%| 3,417] __54.54] 825%
852 30.54  37.6%| 1,413 22.56  62.4%
1,038 37.21]  595% 706  11.27  40.5%
31 1.11 4.4% 683  10.90  95.6%
145 5.20 76.5% 44 0.71  235%

WEEKLY VOL



PRELIMINARY VOLUME AND SHARE

W/E 3/17/95 SHARE
YTD SHARE
TOTAL INDUSTRY YEAR TO DATE DIFF vs.
DIFF  %CHANGE DIFF 1995 OB 1995 OB
VOLUME VS 1994 VS 1994 SHARE VS 1994 FCST ~ EcsT
INDUSTRY 91,627 -7,888 -7.9%
PHILIP MORRIS 41,937 -1,162 -2.6% 45.77 2.46 45.60 0.17
R.J.REYNOLDS 23,774 -4,844 -16.9% 25.95 -2.81 25.98  -0.04
B&W(INCL. AMER) 16,942 -1,246 -6.8% 18.49 0.21 18.80  -0.31
LORILLARD 7,207 -178 -2.4% 7.87 0.44 7.50 0.37
LIGGETT 1,748 -455 -20.7% 1.91 -0.31 212 -0.21

DISCOUNT YEAR TO DATE

DIFE % CHANGE DIFE

vs Vs Vs

VOLUME 1994 1994 SoC 1994

INDUSTRY 28,122 -5,197 -156%[ ___ 30.69) -2.79
PHILIP MORRIS 7,596 -1,223 -13.8% 27.01 0.54
R.J. REYNOLDS 9,143 -2,831 -23.6% 32.51 -3.42
B&W(INCL. AMER) 9,746 -767 7.3%] __ 34.66] 3.10
LORILLARD 325 12 3.7% 1.16 0.22
LIGGETT 1,311 -388 -22.8% 4.66 -0.44

PREMIUM YEAR TO DATE

DIFF  %CHANGE DIEE

Vs Vs Vs

VOLUME 1994 1994 soc 1994

INDUSTRY 63,504 -2,691 -41%  69.31] 2.79
PHILIP MORRIS 34,342 60 01%| __ 54.08] 2.29
R.J. REYNOLDS 14,631 -2,014 12.1% 23.04 -2.11
BAW(INCL. AMER) 7,197 -479 -6.2% 11.33 -0.26
LORILLARD 6,882 -189 -2.7% 10.84 0.15
LIGGETT 437 -68 -13.4% 0.69 -0.07

Y-T-D VOL

LLGLESSTOL



ORIGINAL BUDGET FORECAST
FIRST QUARTER 1995

INDUSTRY

PHILIP MORRIS
R.J.REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

INDUSTRY

PHILIP MORRIS
R.J. REYNOLDS
B&W(INCL. AMER)
LORILLARD
LIGGETT

8LELGSCV 0T

TOTAL VOLUME TOTAL SHARE
WEEK ENDING 3/17 WEEK ENDING 3/17
ACTUAL  FCAST DIFF.| ACTUAL  FCAST DIFF.
9,054 9,037 17
4,139 4,061 78 45.72 44.94]  0.78]
2,265 2,376 -111 25.02 26.29 -1.27
1,744 1,715 29 19.26 18.98 0.29
714 685 29 7.89 7.57 0.32
189 200 11 2.09 2.21 -0.12
QUARTER TO DATE QUARTER TO DATE 1Q95
ACTUAL  FCAST DIFF.| ACTUAL  FCAST DIFF, FCAST
91,627 93,314  -1,687
41,937 42,072 -134 45.77 45.09 0.68 45.26
23,774 24,493 -719 25.95 26.25 -0.30 26.16
16,942 17,680 -738 18.49 18.95 -0.46 18.88
7,207 7,094 113 7.87 7.60 0.26 7.57
1,748 1,975 227 1.91 2.12 -0.21 2.12

FORECAST



Philip Morris USA McLane Shipments

PM SHIPMENTS TO MCLANE WERE ABOVE NORM FOR THE SECOND
CONSECUTIVE WEEK, NEAR MCLANE SHIPMENTS TO THEIR

RETAILERS FOR THE PAST SIX WEEKS.
TOTAL PM VOLUME MCLANE
(millions of cigarettes)

PM Shipped To McLane Shipped To

Week Ending MclLane Retailers Difference
1/6/95 779.1 551.0 228.1
1/13 142.7 579.6 -436.9
1/20 332.7 573.6 -240.9
1/27 258.1 555.5 -297.4
2/3 490.6 553.0 -62.4
2/10 594.4 583.6 10.8
2117 565.6 584.4 -18.8
2/24 618.5 593.2 25.3
3/3 589.7 631.9 -42.2
3/10 616.2 620.8 -4.6
317 641.3 605.9 (e) 35.4
AVERAGE WEEK-YTD 511.7 584.8 -73.1
YTD 1995 5,628.9 6,432.5 -803.6

All volumes through 10/21/94 exclude 24 Sam's Clubs in Michigan which purchased directly from PM. As of 10/28, these are included in McLane's Northeast Division.

6L6LG8CT 0T



PM-USA WEEKLY PERFORMANCE 1Q 0B

WEEKLY

12/23 12/30 1/6 113 1/20 1/27 213 2/10 2117 2024 3/3 3/10 317 TARGET

MARLBORO 3,399 2,472 2,302 2,010 2,154 2,175 2,372 2,551 2,879 2,437 2,598 2,660 2,693 2,564
B&H 264 200 207 169 177 183 203 207 227 197 217 217 214 211
MERIT 278 211 203 180 186 191 197 208 220 194 212 218 214 211
V.SLIMS 280 202 208 170 178 192 202 216 229 205 215 222 218 211
PARLIAMENT 72 58 53 51 52 53 56 58 67 51 61 71 60 57
OTHER PREMIUM 20 15 17 18 16 15 16 17 17 16 16 17 17 15
CANADIAN 0 0 0 0 0 0 0 0 0 0 0 0 0 0
TOTAL PREMIUM 4,312 3,158 2989 2597 2764 2809 3,046 3,258 3639 3099 3,319 3405 3417 3,269
CAMBRIDGE 160 126 147 142 125 121 132 142 141 127 137 144 136 154
ALPINE 32 26 24 24 24 25 26 29 31 32 28 31 27 31
BUCKS 2 2 2 2 2 2 2 2 2 2 2 2 2 2
FVB 132 120 104 108 101 90 108 115 116 134 140 122 118 131
BASIC 492 327 329 293 322 311 365 400 416 650 400 430 422 457
BRISTOL 13 12 12 12 11 1 12 13 14 12 13 13 11 14
OTHER 6 4 5 6 8 4 4 4 5 4 5 5 7 3
TOTAL DISCOUNT 839 616 623 587 593 563 648 705 723 961 724 746 723 792
TOTAL PM-USA 5,151 3,774 3,612 3,184 3357 3371 3,694 3,963 4,361 4,061 4044 4,151 4,139 4,062

086L88GV0¢



PM SHARE OF MARKET

13 WEEK MOVING AVERAGE

SHARE SHARE
47.00 47.00
400 1995 ORIGINAL BUDGET 46.00
45.00 45.00
44.00 44.00
43.00 43.00
42.00 42.00
41.00 41.00
40.00 40.00
39.00 39.00
38.00 38.00
37.00 } 4 37.00
36.00 RN NN NN NN NN NN NN 36.00

(o] (o] o (2] [4p] [o42] [op] (o] (2] (2] (o] < < < < < < <t < <t < n N N

9 9 9 9 9 9 9 9 999 9 IO DO DO DD

T8 82x883ggfrcag&sgeeg2gggeetE

- aemak"’efg:a"“’akaa§_"aa

SOURCE: MSA SHIPMENTS 13WM BRANDS Chart 1
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MARLBORO SHARE OF MARKET

13 WEEK MOVING AVERAGE

SHARE SHARE
30 30.00
29 Fr T T T T T T T T T T T T T T T T T T T T T T T T T T T T et 1 29.00

1995 ORIGINAL BUDGET

28 28.00
27 27.00
26 26.00
25 25.00
24 24.00
23 23.00
22 22.00
21 21.00
20 20.00
19 19.00
18 | 0 S5 T S O O 2 5 I O 1 2 18.0‘0

O M MmO O 0O O 0o O 0o 0o 0 < - 55 S < 9 S § ¢ 0 0

(5] o O OO O O 9D D O O O o oo O O O 9D o o O

S5 925832 IEFR;82823283¢82¢E

T ¥ woer’°FsadaraY e RS FT s

SOURCE: MSA SHIPMENTS 13WM BRANDS Chart 2
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2.20
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B+H, MERIT AND V. SLIMS SHARE OF INDUSTRY
13 WEEK MOVING AVERAGE

SHARE SHARE
\l"
4 L Y \l
’ .-
d ’ . i
L} p .
N \
-
L / \ ]
/ ~ .. V. SLIMS
B 1995 ORIGINAL BUDGET :
L g 0 J ¢ 1 J 4 3 ( J 1 J 1 J (¢ J ] 4 ! 41 3 1\ 1 1 ] ] ! J 2t ¢+ 7 {9+ 1 J 4§ ¢+ J 3 J J 1 (] | _J J J (] |
R EEEEEEEEEEEEEEEEEEEEEE- -
MHMWMWU&WWWWMWW_WWWWWMNHWWWWWNWWW
s~ N A ST A RN @ 9o Qg8 s QT 6T
- N o S F DO O O ~ o O 0 60 =+ W - | ]
- T ~
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BASIC SHARE OF DISCOUNT

13 WEEK MOVING AVERAGE
SHARE SHARE
18 18.00
17 | 4 17.00
16 | 1995 ORIGINAL BUDGET 1 16.00
15.00
14.00
13.00
12.00
11.00
10.00
9.00
8 | T S 1 0 O 1 2 O 0 15 O [0 2 T T O 5 T T S T [ O 0 7 Y [ o 1 0 5 O O OO N S T T N T T 5 [0 O T T T T T Y U O O O O 8-00
o [op] (o] [op ) (op) o (2] (o] o o (o] <t <3 < < < <r < < <t < [ Fe) 0N 0N
@ 9 9 9 9 9 9 9 9 9 99D DO DO O DDDDDOD
T8 32882888z g2er2gg8gg¢estE
- EEBBROSE‘R_::N“"’BRBBé.-"NB
SOURCE: MSA SHIPMENTS 13WM BRANDS Chart 4
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RJR SHARE OF MARKET
13 WEEK MOVING AVERAGE

PREMIUM/DISCOUNT SHARE TOTAL SHARE
19.50 34.00
18.50 33.00

o -
17.50 v 42,00
L Y
L )
16.50 ' “\'\ _~~=—~_ PREMUM 31.00
] o ® e ™

15.50 | 30.00
14.50 29.00
13.50 28.00
12.50 27.00
11.50 26.00
10.50 DISCOUNT 25 00

9.50 24.00

1/1/93
1/29/93
2/26/93
3/26/93
4/23/93
5/21/93
6/18/93
7/16/93
8/13/93
9/10/93
10/8/93
11/5/93
12/3/93

12/31/93
1/28/94
2/25/94
3/25/94
4/22/94
5/20/94
6/17/94
7/15/94
8/12/94

9/9/94
10/7/94
11/4/94
12/2/94

12/30/94
1/27/95
2/24/95

SOURCE: MSA SHIPMENTS
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B & W's RECENT SHARE PERFORMANCE WAS DRIVEN BY DISCOUNT. LOSSES
DURING 1995 ARE PRIMARILY DUE TO MONTCLAIR PARTIALLY OFFSET BY

SMALLER GPC GAINS.
TOTAL SHARE
PREMIUM/DISCOUNT SHARE
14.00 B & W'S SHARE OF MARKET 25.00
13.00 13 WEEK MOVING AVERAGE 24.00
12.00 23.00
11.00 | DISCOUNT 22.00
|
10.00 21.00
9.00 20.00
PREMIUM TOTAL
8.00 oty S -~ S o 19.00
e N - -
7.00 ‘s 18.00
- -

6.00 17.00
5.00 16.00
4.00 15.00

D M MO MO MMM MO OO0 0O 00N $T T T T T I T T DN

O OO O O O O O O 0O 0O O 0O O 0O 0O 0 0O OO O O 0O 0O o O O 0o 0o O O

~ N N N N N N N N N N N N NS N N N NS N NS NS NN NSNNSNNSNS I~

- O W W M v O W M O 0 I ™M ™ O W I N O M ID N O < N O N «w

~ N NN NN T - TSSO N NN NN - S SSS MO NN

T N SN SN SN SN N N N N T NSNS SN NN TNTNTNTNNOO O ™Y NSNS N~

- N O < D O N O O ™ ™ v N ~ N O < D O N © Y v = N =

SOURCE: MSA SHIPMENTS

986LG8GYV0¢

13 WM SHARES B&W, RJR Chart 8



204585798%
SINIWCIHS VS :30HN0S

€ HMeY) SHHVHS ANVAINOD WM €}

1/1/93
1/29/93
2/26/93
3/26/93
4/23/93
5/21/93
6/18/93
7/16/93
8/13/93
9/10/93
10/8/93
11/5/93
12/3/93

12/31/93
1/28/94
2/25/94
3/25/94
4/22/94
5/20/94
6/17/94
7/15/94
8/12/94

9/9/94
10/7/94
11/4/94
12/2/94

12/30/94
1/27/95
2/24/95

o N W [« <) S
- L
= \
. I
- 1
- i
- I
- J
- 1
- I
- I
- ’
- |
- N
- \
- ]
- i
- \ 5
5 .- =
- I & 5
- j m =)
- - o
- [
- |
- i
- I
- I
- \
- [
- I
- \
- A
- [
- \
- /
| o { !
o N o 3

JHVHS

JHVYHS

JOVHIAVY ONIAOW M33M €1
1IMHVIN 40 JHVHS .SHO1IL3dINOD



PM HAS HAD THE GREATEST INTERACTION WITH RJR.
PM's GROWTH CYCLES HAVE BEEN PREMIUM DRIVEN, WHILE B+W's REMAIN
RELATED TO DISCOUNT PROMOTIONS. RJR's HAS RECENTLY SWITCHED TO

PREMIUM.
SHARE CHANGE SHARE CHANGE
8.00 8.00
MANUFACTURER SHARE PERFORMANCE
6.00 CURRENT 13 WEEKS VS PRIOR 13 WEEKS 6.00
4.00 4.00
2.00 2.00
0.00 0.00
=2.00 -2.00
-4.00 -4.00
-6.00 -6.00
-8.00 -8.00
O MO M M MO M OO M M O M O O OO < I @ Y F ¢ T T T ST TN
2202020200002 02920209292229222238223¢2
- O O W M v W W M O W I M ™ O K 1D N O M I N O < N O NMN <
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- N O <« D O N 0 O ™ v v~ N v~ N O < 10 O N © - = N «~

886LG8G9YV0C



2045857989

1/1/93
1/29/93
2/26/93
3/26/93
4/23/93
5/21/93
6/18/93
7/16/93
8/13/93
9/10/93
10/8/93
11/5/93
12/3/93

12/31/93
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COMPANIES SHARE OF TOTAL DISCOUNT

13 WEEK MOVING AVERAGE
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Philip Morris USA

Trigger Points

PM-USA PERFORMANCE TRIGGERS FOR DISCUSSION

(4wm Nielsen, Consumer Tracking Trend, Nielsen Pricing)

Measures
Marlboro share of Market

Marlboro share of young adult
smoker volume

Marlboro share of young adult
smokers

Premium Category share of market
Basic share of Discount Category
Basic less GPC share of market

Total Branded Products share of
market

Marlboro vs. Lowest Discount
pack price gap*

PM-USA share of market

Note:

** Latest smoothed trend point (Jan)

F66LG8GV0QC

Trigger

Latest

1st half Data

1995 4wm 1995 0.B. 1994 4Q 1994
29.6 30.5 29.6 28.6 29
59.0 61.7 ** n/a 58.6 60.9
60.0 63.1 ** n/a 61.3 61.8
69.3 70.4 68.5 68.5 69.5
15.2 15.4 15.8 14.5 14.7
-0.5 -0.8 n/a -0.3 -0.5
92.8 93.5 93.1 92.8 93.3
65¢ 63¢ n/a 59¢ 59¢
46.5 47.3 47.0 46.2 46.4

* New Nielsen pricing panel data are shown for 1995, while 1994 data reflects old pricing panel.



Marlboro 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE

32.0

T 26.0

25.0

;~----1 31.0
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32.0

31.0 +

30.0

29 0 4 Trigger = 29.6

28.0

25.0

S6/v/¢E
S6/81/2
S6/v/T
S6/L2/}
S6/L/+
ve/ve/zl
v6/0L/2 1
v6/92/11
v6/ZL/LL
v6/62/0 4
¥6/SL/0L
v6/L/01L
v6/LL/6
V6/E/6
¥6/02/8
ve/9/e
v6/€2/L
v6/6/L
v6/52/9
b6/L1/9
v6/82/9
v6/v LIS
V6/0E/Y
V6/9L/Y
ve/2/v
v6/61/¢€
v6/S/¢€
v6/61/2
v6/s/e
v6/22/1
ve/e/l

MARLBORO (ALL OUTLETS COMBINED)

TRIGGER

--------- LOWER LIMIT

ACTUAL DATA =—— = — SMOOTHDATA --------- UPPER LIMIT

Source: Nielsen Integrated Panel
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Total Premium Category 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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Basic SOC 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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4 WM Basic Less GPC SOl
Total U.S. All Outlets Combined

BASIC LESS GPC SOl
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Branded Products 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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Marlboro - Lowest Discount Price Gap (4WM)
Total U.S. Convenience Stores

4-WEEK PRICE GAP
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Philip Morris 4 WM Share
Total U.S. All Outlets Combined

4-WEEK SHARE
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Philip Morris USA

Pricing

PRICING - W/E 3/11/95

PERFORMANCE ISSUES

PRICES

* C-store Pack Gap increased as Lowest Discount decreased.
$ Gap
% Gap

* Supermarket Carton Gap fairly stable YTD

$ Gap
% Gap

INCIDENCE
* Basic's price disadvantage w/Lowest
* Incidence decreased
* Avg $ Disadvantage stable

» <99¢ Incidence increased
* Montclair money-off incidence increased
» Misty money-off incidence increased

* GPC money-off incidence increased

T008S8SYV 0T

CHANGE VERSUS
3/11/95 WK AGO 4WKSAGO 1/7/95

$0.63 $0.01 $0.03 $0.04
49% 2% 3% 4%

$4.41 $0.01 $0.10 $0.18
36% 0% 1% 1%
77% 2% 0% (3%)

$0.31 $0.00 $0.01 ($0.02)
18% 1% 1% 0%
21% 3% (2%) (8%)
29% 4% 4% 1%
49% 3% 0% 2%



THE AVERAGE PACK PRICE GAP INCREASED +1¢ TO 63¢ OR
48.8% AS ADDITIONAL PROMOTIONAL SUPPORT ON MISTY,
GPC, MONTCLAIR, AND MONARCH REDUCED THE LOWEST
DISCOUNT PRICE -2¢.

C-STORE
PACKS

Marlboro (net)
Lowest Discount

$ Gap
% Gap

SUPERMARKET
CARTONS

Marlboro (net)
Lowest Discount
$ Gap

% Gap

1/7/95 2/25/95
$1.90 $1.93
1.31 1.30
0.59 0.63
45.0% 48.5%
$16.24 $16.58
12.03 $12.18
4.21 $4.40
35.0% 36.1%

SOURCE: NIELSEN EXPANDED PRICING

6008G8S¥0¢%

3/4
$1.93

1.31

0.62

47.3%

$16.61
$12.20
$4.41

36.1%

Change
3/11 Prior Week
$1.92 ($0.01)
1.29 ($0.02)
0.63 $0.01
48.8% $0.02
N/A $0.03
N/A $0.02
N/A $0.01
N/A $0.00

'3/22/95



FOR THE WEEK, PRICE GAPS INCREASED IN ALL GEOGRAPHIES
EXCEPT REGION 4 AS INCREASED PROMOTIONAL SUPPORT

ON DISCOUNT BRANDS REDUCED THE LOWEST DISCOUNT PRICE.

NATIONAL
R1
R2
R3
R4
R5

SOURCE: NIELSEN PRICING AUDIT

6008686V 0¢

311

Lowest Chg. vs. 4 WK vs.

Marlboro Discount $ GAP % GAP WAGO 4 WAGO
1.92 1.29 $0.63 48.8% $0.01 $0.03
2.09 1.48 $0.61 41.2% $0.01 $0.00
1.76 1.14 $0.62 54.4% $0.02 $0.02
1.90 1.28 $0.62 48.4% $0.02 $0.01
1.90 1.31 $0.59 45.0% $0.00 $0.02
2.05 1.35 $0.70 51.9% $0.01 $0.01

3/22/95



MISTY'S MONEY-OFF PROMOTIONAL SUPPORT
INCREASED WEEK TO WEEK WHILE SHARE REMAINED

RELATIVELY STABLE.

% PROMOTIONS SHARE

35.0% 1.2
NEW NIELSEN
PRICING SERVICE

30.0% -+ NG o g 1.1
25.0% 1.0
20.0%

0.9

15.0% 0.8

10.0% I 0.7

5.0% i 0.6

12/17/94 T ——— —

0.0% i -4 L i B B e e e L L L L L I 1 L t T+ f 0.5
< oy <t < <t < < < <t o) <t <t < < < <r i <t < < <t < L0 L0 Lo 0 10
(o)) o ()] () (92} [0 [0} [0} [0} » (9] (o)} [ o » (o)) [0)] [0} (9] el [9)} (0] [} ()] [e)) (9] ()]
S d & F & KN = F & d & O ® R & ¥ & 9 1B o & = ¥F @ = © =
¥z & ¥ v ¥ v KT Q - Q@ - o 35 o = Z0F Q r o = o o
IR ) < Yo P2 K R @ &8 &8 & - S — = = A = & & A &
[ I RETAIL BUYDOWNS | WHOLESALE BUYDOWNS SHARE
Source: Nielsen Pricing Audit thru 2/25, Nielsen Expanded Pricing 3/4 thru current, Nielsen Integrated MISTY W/R BD Chart 4

V008G8SY 0T



MONTCLAIR MONEY-OFF PROMOTIONAL SUPPORT
INCREASED +3 POINTS TO 21% WHILE SHARE DECLINED
MODESTLY (-0.1 POINT).
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INCREASED FOR THE WEEK.
SHARE

GPC'S MONEY-OFF PROMOTIONAL SUPPORT AND SHARE

INCIDENCE
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<99¢ INCIDENCE INCREASED TO 18% OF C-STORES.

% STORES
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<99¢ INCIDENCE INCREASED +1 POINT TO 18%

VERSUS WEEK-AGO, AS RJR P/L'S, MONARCH AND
'DORAL INCREASED INCIDENCE AT THIS PRICE

POINT.

NATIONAL
R1
R2
R3
R4
RS

COUNTIES

o0 w>»

M
18.4%
3.8%
33.5%
17.0%
20.2%
10.2%

10.5%
17.5%
27.0%
31.8%

Change vs. 4 WK vs.
WAGO 4 WAGO
1.3 1.3
0.8 0.0
2.6 2.8
2.8 1.2
-1.6 0.0
23 1.9
2.0 3.2
1.8 3.0
0.0 2.0
-0.4 3.5

SOURCE: NIELSEN EXPANDED PRICING

Weighted Avg.
State Tax
$0.32
$0.45
$0.17
$0.31
$0.34
$0.39

N/A
N/A
N/A
N/A

3/22/95



Philip Morris USA

Weekly Integrated Nielsen

PM'S ALL OUTLET COMBINED PERFORMANCE

WEEKLY INTEGRATED NIELSEN - W/E 3/11/95

4-WEEK PERFORMANCE ISSUES

PM Growth Slowing due to Promotional Sell-Through
* Marlboro Share Growth Slowing
* PM OPB Share Stable
e PM Discount Share Stable
» Basic SOC Promotionally Related

RJR Share Stabilizing
e Camel Share Stable
* Doral's Gains Promotionally Influenced
» Winston Share Stabilizing, as Promotions Sell Through
* GPC At Its Highest Level To Date

Discount Category On Long Term Decline
e Partial "First Week Of The Month" Impact Continues

6008586p0z

LATEST 4 WEEKS
SHARE% CHG
47.3% -0.1
30.5 0.0
8.9 -0.1
8.0 0.0
15.4 0.1
27.5 -0.1
4.5 0.0
4.9 0.2
5.9 0.0
5.3 0.1
29.6 -0.2

LATEST WEEK
SHARE% CHG
47.3% 0.0
30.4 -0.1
8.9 0.0
8.1 0.1
15.6 0.0
27.3 -0.2
4.4 0.0
5.0 0.0
5.8 -0.1
55 0.1
29.9 0.3



NIELSEN INTEGRATED DATA
(All Outlets Combined)

COMPANY
Base December 1994
March 11, 1995 (MTD)

CATEGORY
Base December 1994
March 11, 1995 (MTD)

MAJOR BRANDS
Base December 1994
March 11, 1995 (MTD)

MAJOR BRANDS
Base December 1994
March 11, 1995 (MTD)

BRANDED DISCOUNTS
Base December 1994
March 11, 1995 (MTD)

PRIVATE LABEL
Base December 1994
March 11, 1995 (MTD)

PM RJR B&W Lorillard Liggett
46.92 27.67 16.77 6.78 1.72
0.40 (0.25) (0.36). 0.11 0.03
Branded Private
Premium Discount Discount Label
69.91 30.09 23.41 6.68
70.28 29.72 23.25 6.47
0.37 (0.37) (0.16) (0.21)
Marlboro PM OPB Winston Select Camel
29.97 8.95 5.81 1.07 4.35
30.43 8.84 5.84 113 4.44
0.46 (0.11) 0.03 0.06 0.09
Newport Kool Salem Vantage Now
411 3.15 3.92 1.35 0.61
0.09 (0.08) (0.07) (0.04) (0.01)
Basic  Cambridge Alpine Doral Misty  Montclair Monarch Best Value
4.47 1.75 0.36 476 1.21 1.38 1.45 0.68
0.15 (0.07) (0.01) - 0.23 0.02 (0.44) (0.23) (0.09)
PM RJR Liggett B&W
117 3.70 1.04 0.76
115 3.59 1.03 0.70
(0.02) (0.11) (0.01) (0.06)

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies.

GPC
5.07
541
0.34

Source: Nielsen Integrated Panel.

Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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NIELSEN INTEGRATED DATA
(All Outlets Combined)

COMPANY PM RJR B&W Lorillard Liggett
Base 4th Quarter 1994 46.37 28.33 16.61 6.76 1.81
March 11, 1995 (QTD) 47.42 27.44 16.39 6.83 1.76
1.05 (0.89) (0.22) 0.07 (0.05)
Branded Private
CATEGORY Premium Discount Discount Label
Base 4th Quarter 1994 69.46 30.54 23.78 6.75
March 11, 1995 (QTD) 70.27 - 2973 23.07 6.67
0.81 (0.81) (0.71) (0.08)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base 4th Quarter 1994 29.43 8.87 5.95 1.15 4.39
March 11, 1995 (QTD) 30,51 8.92 5.83 1.09 4.44
1.08 0.05 (0.12) (0.06) 0.05
MAJOR BRANDS Newport Kool Salem Vantage Now
Base 4th Quarter 1994 4.09 3.14 3.91 1.36 0.61
March 11, 1995 (QTD) 415 3.03 3.85 131 0.60
0.06 (0.11) (0.06) (0.05) (0.01)
BRANDED DISCOUNTS Basic = Cambridge Alpine Doral Misty  Montclair Monarch Best Value
Base 4th Quarter 1994 4.48 1.72 0.38 4.99 1.20 1.35 1.60 0.76
March 11, 1995 (QTD) 454 1.68 0.36 4.80 119 1.06 1.30 0.63
0.06 (0.04) (0.02) (0.19) (0.01) (0.29) (0.30) (0.13)
PRIVATE LABEL PM RJR Liggett B&W
Base 4th Quarter 1994 1.23 3.70 1.12 0.70
March 11, 1995 (QTD) 1.16 3.71 1.04 0.76
(0.07) 0.01 (0.08) 0.06

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies.

4.99

529
0.30

Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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NIELSEN INTEGRATED DATA
(AH Outlets Combined)

COMPANY
Base Full Year 1994
March 11, 1995 (YTD)

CATEGORY
Base Full Year 1994
March 11, 1995 (YTD)

MAJOR BRANDS
Base Full Year 1994
March 11, 1995 (YTD)

MAJOR BRANDS
Base Full Year 1994
March 11, 1995 (YTD)

BRANDED DISCOUNTS
Base Full Year 1994
March 11, 1995 (YTD)

PRIVATE LABEL
Base Full Year 1994
March 11, 1995 (YTD)

PM RJR B&W Lorillard Liggett
46.16 28.89 16.48 6.46 1.87
47.42 27.44 16.39 6.83 1.76
1.26 (1.45) (0.09) 0.37 (0.11)
Branded Private
Premium Discount Discount Label
68.43 31.49 24.29 7.20
70.27 29.73 23.07 6.67
1.84 (1.76) (1.22) (0.53)
Matrlboro PM OPB Winston Select Camel Y
2857 8.95 6.00 1.07 4.35
1.94 (0.03) (0.17) 0.02 0.09
Newport Kool Salem Vantage Now
3.94 3.12 3.92 1.39 0.63
0.21 (0.09) (0.07) (0.08) (0.03)
Basic Cambridge Alpine Doral Misty  Montclair Monarch Best Value
4.56 1.80 0.40 472 1.09 1.21 1.89 1.00
(0.02) (0.12) (0.04) 0.08 0.10 (0.15) (0.59) (0.37)
PM RJR Liggett B&W
155 3.85 1.07 0.72
116 3.71 1.04 0.76
(0.39) (0.14) (0.03) 0.04

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies.

4.83
5.29
0.46

Source: Nielsen Integrated Panel.

Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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PM'S WEEKLY SHARE REMAINED UNCHANGED AT 47.3%, AS

MARLBORO'S LOSS WAS OFFSET BY A MODERATE PM DISCOUNT GAIN.
FOUR-WEEK SHARE WAS DOWN -0.1 POINT.

WEEKLY SHARE
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MARLBORO'S SHARE VDECLlNED -0.1 POINT THIS WEEK TO 30.4%, WITH C-
STORE LOSSES PARTIALLY OFFSET BY GAINS IN DRUG STORES AND
MASS MERCHANDISER OUTLETS. FOUR-WEEK SHARE WAS STABLE.

WEEKLY SHARE
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OPB'S WEEKLY SHARE WAS STABLE AT 8.9%, WHILE FOUR-WEEK SHARE

WAS DOWN -0.1 POINT.

WEEKLY SHARE
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REFLECTING MODERATE BASIC AND PL GAINS. FOUR-WEEK SHARE WAS

STABLE.
' WEEKLY SHARE

10.0

PM DISCOUNT'S WEEKLY SHARE ADVANCED +0.1 POINT TO 8.1%,
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BASIC'S WEEKLY AND FOUR-WEEK SHARES WERE STABLE AT 4.6% AND
4.5% RESPECTIVELY. FREE PRODUCT INCIDENCE EXPANDED, WHILE
INCENTIVE INCIDENCE DECLINED THIS WEEK.

WEEKLY SHARE
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THE DISCOUNT CATEGORY GAIN (+0.3 POINTS TO 29.9%) WAS POSSIBLY
A CONTINED "FIRST WEEK" EFFECT, WITH PLs AND GPC UP. FOUR-WEEK
SHARE FELL (-0.2 POINTS) AS GPC AND DORAL ADVANCES PARTIALLY
OFFSET MONTCLAIR, RJR PL. AND MONARCH DECLINES.

WEEKLY SHARE
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Philip Morris USA

Nielsen C-Stores

PM'S PERFORMANCE IN C-STORES

WEEKLY C-STORE AUDITS - W/E 3/11/95

4-WEEK PERFORMANCE ISSUES

PM Growth Slowing due to Promotional Sell-Through
* Marlboro Share Growth Slowing
* PM OPB Share Stable
* PM Discount Share Decline Moderating
* Basic SOC Promotionally Related

RJR Share Stabilizing
» Camel Share Stabilizing
* Doral's Gains Promotionally Influenced
* Winston Share Stabilizing, as Promotions Sell Through

* GPC At Its Highest Level to Date

Discount Category On Long Term Decline
e Partial "First Week of The Month" Impact Continues

6T08G8SV0¢

LATEST 4 WEEKS
SHARE% CHG
48.6% 0.1
33.2 0.2
7.6 0.0
7.8 -0.1
15.7 -0.1
26.8 0.2
5.0 -0.1
4.7 0.2
5.5 0.0
6.1 0.0
30.4 0.3

LATEST WEEK

SHARE% CHG

48.6% 0.0

33.1 -0.2
7.6 0.0

7.9 0.2

16.0 0.1

26.7 -0.2

4.9 -0.1

4.8 0.0

5.4 -0.1

6.3 0.2

30.7 0.5



NIELSEN WEEKLY C-STORE DATA
(800 C-Stores)

COMPANY
Base December 1994
March 11, 1995 (MTD)

CATEGORY
Base December 1994
March 11, 1995 (MTD)

MAJOR BRANDS
Base December 1994
March 11, 1995 (MTD)

MAJOR BRANDS
Base December 1994
March 11, 1995 (MTD)

BRANDED DISCOUNTS
Base December 1994
March 11, 1995 (MTD)

PRIVATE LABEL
Base December 1994
March 11, 1995 (MTD)

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.

PM RJR B&W Lorillard Liggett
47.95 27.03 16.62 6.93 142
48.61 26.82 16.10 7.01 1.36.

0.66 (0.21) (0.52) 0.08 (0.06)
Branded Private

Premium Discount Discount Label
68.76 31.24 23.46 7.77
69.59 3041 22.97 7.44

0.83 (0.83) (0.49) (0.33)

Marlboro PM OPB Winston Select Camel
32.49 7.59 5.39 1.14 4.82
33.18 7.60 5.45 1.27 4.95

0.69 0.01 0.06 0.13 0.13

Newport Kool Salem Vantage Now

4.75 3.27 3.35 1.13 0.38

0.09 (0.03) (0.01) (0.02) 0.00

Basic = Cambridge Alpine Doral Misty

473 1.29 0.27 4.47 1.09

0.11 (0.12) (0.01) 0.28 (0.02)
PM RJR Liggett B&W

1.33 4.36 1.08 1.00

134 417 1.04 0.88

0.01 (0.19) (0.09) (0.12)

Back data reflects the combined performance of the companies.

Monarch Best Value

Source: Nielsen Integrated Panel.

Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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NIELSEN WEEKLY C-STORE DATA
(800 C-Stores)

COMPANY PM RJR B&W Lorillard Liggett
Base 4th Quarter 1994 47.48 27.70 16.34 6.86 1.55
March 11, 1995 (QTD) 48.54 26.87 16.15 6.96 141
1.06 (0.83) (0.19) 0.10 (0.14)
Branded Private
CATEGORY Premium Discount Discount Label
Base 4th Quarter 1994 68.46 3154 23.67 7.86
March 11, 1995 (QTD) 69.37 30.63 22.90 7.73
0.91 (0.91) (0.77) (0.13)
MAJOR BRANDS Marlboro PM OPB Winston Select Camel
Base 4th Quarter 1994 32.02 7.59 5.54 1.23 4.86
March 11, 1995 (QTD) 33.03 7.65 5.45 1.21 4.96
1.01 0.06 (0.09) (0.02) 0.10
MAJOR BRANDS Newport Kool Salem Vantage Now
Base 4th Quarter 1994 4.71 3.26 3.35 1.13 0.37
March 11, 1995 (QTD) 4.80 317 3.34 1.09 0.38
0.09 (0.09) (0.01) (0.04) 0.01
BRANDED DISCOUNTS Basic Cambridge Alpine Doral Misty  Montclair Monarch Best Value
Base 4th Quarter 1994 470 1.25 0.28 4.67 1.08 1.51 2.09 0.50
March 11, 1995 (QTD) 479 1.18 0.27 4.51 1.04 111 167 0.45
0.09 (0.07) (0.01) (0.16) (0.04) (0.40) (0.42) (0.05)
PRIVATE L ABEL PM RJR Liggett B&WwW
Base 4th Quarter 1994 1.40 4.39 1.19 0.89
March 11, 1995 (QTD) 1.36 431 1.07 0.98
(0.04) (0.08) (0.12) 0.09

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.
Back data reflects the combined performance of the companies.

5.69

6.09

0.40

13

1608684V 0Q

Source: Nielsen Integrated Panel.
Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.




NIELSEN WEEKLY C-STORE DATA
(800 C-Stores)

COMPANY
Base Full Year 1994
March 11, 1995 (YTD)

CATEGORY
Base Full Year 1994
March 11, 1995 (YTD)

MAJOR BRANDS
Base Full Year 1994
March 11, 1995 (YTD)

MAJOR BRANDS
Base Full Year 1994
March 11, 1995 (YTD)

BRANDED DISCOUNTS
Base Full Year 1994
March 11, 1995 (YTD)

PRIVATE LABEL
Base Full Year 1994
March 11, 1995 (YTD)

Note: B & W and American are being reported as a combined company as of 1995 with all brands from both companies included.

PM RJR B&W Lorillard Liggett
47.82 28.09 16.05 6.50 1.48
48.54 26.87 16.15 6.96 141

0.72 (1.22) 0.10 0.46 (0.07)
Branded Private

Premium Discount Discount Label
67.71 32.29 23.83 8.46
69.37 30.63 22.90 7.73

1.66 (1.66) (0.93) (0.73)

Marlboro PM OPB Winston Select Camel
31.49 7.71 5.57 1.19 4.83
33.03 7.65 5.45 121 4.96

1.54 (0.06) (0.12) 0.02 0.13

Newport Kool Salem Vantage Now

459 3.24 3.40 1.16 0.38

0.21 (0.07) (0.06) (0.07) 0.00

Basic Cambridge Alpine Doral Misty Monarch Best Value
4.9 1.29 0.30 417 0.95

4.79 1.18 0.27 4.51 1.04
(0.12) (0.11) (0.03) 0.34 0.09

PM BRJR Liggett B&W

1.83 4.65 1.06 0.91
(0.47) (0.34) 0.01 0.07

Back data reflects the combined performance of the companies.
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Source: Nielsen integrated Panel.

Note: Effective 10/94, in the Integrated Nielsen Panel, Premium plus Discount does equal Total.
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51.0

OFFSET BASIC AND PL GAINS. ON A FOUR-WEEK BASIS, PM'S SHARE

PM'S WEEKLY SHARE WAS STABLE AT 48.6%, AS MARLBORO'S DECLINE
WAS UP +0.1 POINT, DRIVEN BY MARLBORO.
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MARLBORO'S WEEKLY SHARE DECLINED -0.2 POINTS TO 33.1%, AS
INCENTIVE INCIDENCE CONTINUED TO DECLINE. FOUR-WEEK SHARE

WAS UP +0.2 POINTS TO 33.2%.

WEEKLY SHARE

35.0 35.0
34.0 34.0
33.0 33.0
32.0 32.0
31.0 31.0
30.0 - 30.0
29.0 + T 29.0
28.0 -+ttt -+ttt -ttt 28.0

g ¢ ¥ 9 < o < < < o o & < < o T o T Q@ I F QT T T 00 0O M WO

o O 0O O o O oo o0 O O o0 o6 0 00 0 60 00 0 o0 o0 00 o0 o o0 00 0 6o 00 O 6o o

e e T T T T T T T T

w N 10 O 1y O N O O « O rr 1 o M o0 O M M~ rr 1 O AN W O I N T ST O <

~N AN SN S S =M NN SN TN S T N N NSNS NS e S

™ N~ N~ M~ T N N N SN N NN N 0N 0N O NS NSNS S NSNS N~

- 4] (4] <t g D 1 0w O ~ [:+] N - O O " = N >~ o8
- o o T o
MARLBORO (CONVENIENCE STORES)
ACTUAL DATA —— —— =—SMOOTHDATA --------- UPPER LIMIT --------- LOWER LIMIT

Source: Nielsen Integrated Panel

FE08C68Ch 0



OPB'S WEEKLY AND FOUR-WEEK SHARES WERE STABLE AT 7.6%.

WEEKLY SHARE
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6.5

PM DISCOUNT'S SHARE WAS UP +0.2 POINTS TO 7.9%, DRIVEN BY BASIC
AND PL GAINS. FOUR-WEEK SHARE DECLINED -0.1 POINT, PRIMARILY

BASIC.
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BASIC'S WEEKLY SHARE WAS UP +0.1 POINT TO 4.9%, AS FREE PRODUCT

INCIDENCE EXPANDED. FOUR-WEEK SHARE DECLINED -0.1 POINT.
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THE DISCOUNT CATEGORY'S WEEKLY SHARE ADVANCED +0.5 POINTS TO

30.7%, WITH PLs, BASIC AND GPC GAINING. THE CATEGORY'S FOUR-

WEEK SHARE WAS DOWN -0.3 POINTS AS DORAL'S ADVANCE PARTIALLY

OFFSET RJR PL, MONARCH AND MONTCLAIR LOSSES.
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Philip Morris USA Smoker Share

MARLBORO SMOKER SHARE

» Marlboro smoker and volumetric share trends remain at record highs, in contrast with near
record Nielsen retail performance.

* Among Young Adult Smokers, share trends are leveling off, but remain above 60%.

* Among Total Smokers, trends remain positive, over 34% in smoker and 31% in
volumetric share.

* 25-34 year olds have contributed a large portion of Marlboro's growth over the past
year.
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MARLBORO SMOKER AND VOLUMETRICS SHARE TRENDS
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Philip Morris USA | Dave's

DAVE'S TEST MARKET
UPDATE: W/E 3/11/95

SEATTLE
» At week 10, Dave's share and promotional incidence in Seattle was higher than its level in

Denver with lower distribution.
* C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased

in-store promotional activity.
¢ Distribution in both Nielsen and STARS sources is lower in Seattle than Denver at the same

points in time, but closing the gap: -8% and -4% respectively.

DENVER
» Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold

through this week.

* STARS reorders were in 89% of C-Stores that have carried Dave's.

* Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
* 0.3% share, 0.4% in stores stocking.

085969,



DAVE'S STATUS

DENVER SEATTLE
STARS NIELSEN NIELSEN
SOURCE: C-STORES C-STORES SUPERMARKETS |C-STORES SUPERMARKETS
(CUM THRU 3/4) (w/e 3/11) (w/e 3/11) (wle 3/11) (w/e 3/11)
RETAIL DISTRIBUTION 89% 98% 59% 83% 41%
SHARE 1.08% 1.01% 0.25% 1.73% 0.34%
SHARE IN STORES 1.16% 1.03% 0.42% 2.08% 0.83%
STOCKING
% STORES W/ PROMO N/A 0% 10% 8% 0%
DAVE'S PRICING - $1.55 $1.52 $1.84 $2.08
MARLBORO PRICING $1.84 $1.85 $2.35 $2.53
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DAVE'S C-STORE PERFORMANCE - DENVER VS. SEATTLE

NIELSEN
DISTRIBUTION SHARE % OF STORE W/ PROMO
WEEK DENVER SEATTLE DENVER SEATTLE DENVER SEATTLE
1 0% 18% 0.00% A 0.04% 0% 0%
2 % 28% 0.05% 0.19% 0% 0%
3 31% 47% 0.21% 0.47% 0% 0%
4 72% 58% 0.57% 0.60% 0% 0%
5 79% 67% 0.63% 0.98% 0% 19%
6 88% 77% 0.59% 2.44% 7% 19%
7 91% 76% 1.08% 1.26% 24% %
8 91% 75% 1.58% 1.45% 33% 0%
9 91% 81% 1.34% 1.14% 12% 0%
10 91% 83% 1.52% 1.73% 2% 8%
11 90% 1.11% 2%
12 98% 1.70% 11%
13 98% 2.43% 31%
14 98% 2.10% 27%
15 98% 1.70% 20%
16 98% 1.04% 2%
17 89% 1.16% 2%
18 100% 1.00% 2%
19 98% 1.01% 0%

~ SOURCE: NIELSEN
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Philip Morris USA Summary

WEEKLY UPDATE
March 17,1995

Shipments .
* This week's industry volume held at last week's and projected levels. N
« RJR declined, while B&W was higher. kY W
* PM's weekly volume was even with last week, slightly above projected levels. N !
* PM QTD volume (41.9 billion) was -0.1 billion units below projected level, and -2.6% below 1994. ){ J
* First Quarter volume (50.6 billion units) is projected to be even with OB. | W" 5 §§ A

* PM QTD share (45.8%) remains favorable with First Quarter OB (45.3%). g
* First Quarter share is expected to be 46.0%, +0.7 points above OB and +2.9 points higlfer than year ago.
Retail and Consumer Trends ‘ 7
 Basic'ssshargof-category-is-above-its-triggerpeirt=while Basic's share gap with GPC is elow its tngger
* PM-USA and Marlboro short term share growth have slowed as IM J/’Lupport decreased.
* Consistent at retail and among Young Adult Smokers.
* Share is anticipated to increase as March promotions continue to expand: BAG1F incidence, MCS catalog
, fAplacements - P
{‘)&,{ﬂ iscount category “first week of the month" impact continued. Tt 4 @"‘ L st .l"*""
.| *Promotional Buydowii InCTdehce—lfrmoreas:ng—fer-GPC‘;@%@%/%SM Montclair, Misty; free
' roduct incidence for Basic.
* Longenterm-trentheontinlies Toincféase™
» Competitive Premium promotional activity is expanding.
» Camel B3G3F (at 5%), Newport money-off incidence (at a 29% high).
* The Retail Pack Gap (49%, 63¢) increased as greater promotional support reduced Lowest discount

prices to a YTD low.
\ » <99¢ incidence (18%) increased to the high end of its range.

‘ ) : Ao / '
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COMPANY
13 wk Base Dec. 16,1994
March 17, 1995 (13wm)

CATEGORY
13 wk Base Dec. 16,1994
March 17, 1995 (13wm)

PM MAJOR BRANDS
13 wk Base Dec. 16,1994
March 17, 1995 (13wm)

M BRA D DI NT
13 wk Base Dec. 16,1994
March 17, 1995 (13wm)

PM PRIVATE LABEL
13 wk Base Dec. 16,1994
March 17, 1995 (13wm)

SHIPMENTS
{To All Direct Accounts)

PM RJR B& Lorillard Liggett
45.51 25.31 19.37 7.56 2.19

18.51 787 220
(0.86) . @ T 001

(0

67.42 32.58 N
69.41 30.59
1.99 (1.99)

Marlboro PM OPB V. Slims B&H Merit Parliament
28.90 7.84 2.34 2.30 2.35 0.66
29.41 8.19 2.46 241 2.44 0.69

0.51 0.35 0.12 0.11 0.09 0.03
Basic mbri Bristol Alpine

499 1.77 0.15 0.32

4.64 1.60 0.14 0.32
(0.35) (0.17) (0.01) . 0.00

PM

1.47

1.36
(0.11)

2V 08G8GTV 00




Philip Morris USA Summary

WEEKLY UPDATE
March 17,1995

Shipments
¢ This week's industry volume held at last week's and projected levels.

* RJR declined, while B&W was higher.

* PM's weekly volume was even with last week, slightly above projected levels.
* PM QTD volume (41.9 billion) was -0.1 billion units below projected level, and -2.6% below 1994.

* First Quarter volume (50.6 billion units) is projected to be even with OB.
* PM QTD share (45.8%) remains favorable with First Quarter OB (45.3%).
* First Quarter share is expected to be 46.0%, +0.7 points above OB and +2.9 points higher than year ago.
Retail and Consumer Trends Q —
* Basic's share gap with GPC isonly performance measure below its trigger.
* PM-USA and Marlboro short term share growth have slowed as promotional support decreased.
* Consistent at retail and among Young Adult Smokers.
* Share is anticipated to increase as March promotions continue to expand: B4G1F incidence, MCS catalog
—_— placements ¢
e Partial "first week of the month" impact on the Discount category continued into a second week.
* Promotional Buydown incidence is increasing for GPC.(aliceercib®5titesinane), Montclair, Misty; free
product incidence for Basic. -
e Competitive Premium promotional activity is expanding.
» Camel B3G3F (at 5%), Newport money-off incidence (at a 29% high).
* The Retail Pack Gap (49%, 63¢) increased as greater promotional support reduced Lowest discount

prices to a YTD low.
* <99¢ incidence (18%) increased to the high end of its range.
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Philip Morris USA ' Dave's

DAVE'S TEST MARKET
UPDATE: W/E 3/11/95

SEATTLE
* At week 10, Dave's share and promotional incidence in Seattle was higher than its level in

Denver with lower distribution.
* C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased

in-store promotional activity. Bt IAD D Loqt g
* Distribution in Seattle in bothNielsen and STARS Senices lower than Denver at the same points

in time, but closing the gap; 8% and -4% respectively.

DENVER
* Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold

through this week.

» STARS reorders were in 89% of C-Stores that have carried Dave's.

» Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
* 0.3% share, 0.4% in stores stocking.
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SEATTLE
« At week 10, Dave's share and promotional mcndence in Seattle was hlgher than its leVel in
Denver with lower distribution.

» C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased
in-store promotlonal activity. '

. Nlelsen distribution is 8 points lower than Denver at week 10 but closing the gap.
*C- Store dlstrlbunon%‘-’/ ) expanded +2 points for the week.

« STARS distribution level is comparable to Denver (within 4%) at the same point in time (week 9).
__» Dave's-pack-price-($1.84)-is-ower-than-Basic-($1-94)-

< we——————————

DENVER

« Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold
through this week.

« Dave's-pack-price=($1.55). was-slightly-higherthan-Basie!s-($4-48).—_

« STARS reorders were in 89% of C-Stores that have carried Dave's.

« Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
* 0.3% share, 0.4% in stores stocking.

Cr08984YV 043



A

Philip Morris USA s m s Dave's

o Lot b Wmuf»wm @7‘/) A W&g R |
S s DAVE'S TEST MARKET /44 bucscs 2/ el bty
/ UPDATE: W/E 3/11/95 S%»< W&wfs /Q | “8;
| SEATTLE gl 8] s [ . /[

e At week 10, Dave's share and promotlonal incidence in Seattle was hlgher than its level in
- | Denver with lower distribution.
g « C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased
in-store p fmotlonal activity.
@»Nnelsen“&‘ stributionis-8-points-lower-than-Benver-at-week 10 but closing-the-gap.—_
T e Store'd|stnb'ut|ori“{=63%)‘“expahded“¥2‘pb1n‘ts~f®r4he~week,_\\
« STARS distribution-level-is:comparable-to-Denver (Within 4%) at the same pointintime-(week 9 9.

_» Dave's-pack-price-($1.84)-is-lowerthan-Basie-{$4-94)-
DENVER

* Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold

- through this week.

* Dave's-pack-price<{$1-55).was-slighthy higher-than-Basie's-($4-48)._____

e STARS reorders were in 89% of C-Stores that have carried Dave's.

» Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
* 0.3% share, 0.4% in stores stocking.

—————————.

gmov—— "
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Philip Morris USA Dave's

DAVE'S TEST MARKET
UPDATE: W/E 3/11/95

SEATTLE

» At week 10, Dave's share and promotional incidence in Seattle was higher than its level in
Denver with lower distribution.

 C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased
in-store promotional activity.

* Nielsen distribution is 8 points lower than Denver at week 10 but closing the gap.
 C-Store dlstnbutlon (83%) expanded ¢_g pomts for the week. L0

o > STARS distribution wgs.ZB-/ma- Eaoletmeompatat i Bomer ot thelSame point in time( 44 7).
Wﬁw‘” e Dave's pack pnce ($1 .84) is lower than Basnc ($1.94).

DENVER
» Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold
through this week.

 Dave's pack price ($1.55) was slightly higher than Basic's ($1.48).
e STARS reorders were in 89% of C-Stores that have carried Dave's.

» Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
* 0.3% share, 0.4% in stores stocking.
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Philip Morris USA Dave's

DAVE'S TEST MARKET
UPDATE: W/E 3/11/95

SEATTLE

2 At week 10, Dave's share and promotional incidence in Seattle was higher than its level in
Denver with lower distribution.
e C-store share (1.7%) and share in stores stocking (2.1%) rose this week due to increased

in-store promotional activity.

o———
,,,,,,,
______

R Lt #Distribution is 8 points lower than Denver at week 10 but closing the gap.
N e C-Store distribution (83%) expanded +2 points for the week.
7 @

Dave's pack price ($1.84) is lower than Basic ($1 94). i (, lo @4 / " Bl ngas,
CUAKS Ry E‘érr‘*’e%iﬂ ~m— )G, e "’1 S e M 4 e
DENVER ‘ — | L ﬁfw

=—e Dave's weekly C-Store share (1.0 %) remained level although in-store promotions sold
through this week.

\09/ ‘ e Dave's pack price ($1.55) was slightly higher than Basic's ($1.48).
Xfo ' e STARS reorders were in 88% of C-Stores that have carried Dave's.
* Weekly supermarket distribution (59%) decreased slightly while shares have remained level.
Q}Q * 0.3% share, 0.4% in stores stocking.

o~

i
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DAVE'S STATUS \A\
o)
DENVER / \ /SEATTLE
STARS NIELSEN ( NIELSEN
SOURCE: C-STORES C-STORES  SUPERMARKETS |C-STORES SUPERMARKETS
(CUM THRU( 2/18) . (w/e 3/11) (wl/e 3/11) 3}‘-{ (w/e 3/11) (wle 3M11)
RETAIL DISTRIBUTION v-'-” 7 83% J %‘7 98% 59% 5h  83% 41%
SHARE 1.19% - | 0% 1.01% 02s% A 1739 0.34%
SHARE IN STORES 1.28% @ 1.03% 042% ik 2.08% 0.83%
STOCKING ‘ .
4 i
B
% STORES W/ PROMO N/AJ 0% 10% o [) 8% 0%
ﬁi’
DAVE'S PRICING - $1.55 $1.52 $1.84 $2.08
MARLBORO PRICING $1.84 $1.85 $2.35 $2.53

6VORES8GV 00
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Philip Morris USA

Nielsen C-Stores

PM'S PERFORMANCE IN C-STORES

WEEKLY C-STORE AUDITS - W/E 3/11/95

4-WEEK PERFORMANCE ISSUES

PM Growth Slowing due to Promotional Sell-Through
* Marlboro Share Growth Slowmg
e PM OPB Share Stable, At L&ﬁg—ﬂleWT\reﬁd
* PM Discount Share Decline Moderating
* Basic SOC Promotionally Related

RJR Share Stabilizing
¢ Camel Share Stabilizing
* Doral's Gains Promotionally Influenced
* Winston Share Stabilizing, as Promotions Sell Through

1\

«GPC At%rd Level hv- dale

Discount Category On Long Term Decline
* Partial "First Week of The Month" Impact Continues

0G0868CY0¢3

LATEST 4 WEEKS
SHARE% CH

48.6% 0.1

33.2 0.2

7.6 0.0

7.8 -0.1

15.7 -0.1

26.8 -0.2

5.0 -0.1

4.7 0.2

5.5 0.0

6.1 0.0

30.4 -0.3

LATEST WEEK
SHARE% CH

48.6% 0.0
33.1 -0.2
7.6 0.0

7.9 0.2
16.0 0.1
26.7 -0.2
4.9 -0.1

4.8 0.0

5.4 -0.1

6.3 0.2
30.7 0.5



Philip Morris USA

Weekly Integrated Nielsen

PM'S ALL OUTLET COMBINED PERFORMANCE

WEEKLY INTEGRATED NIELSEN - W/E 3/11/95

4-WEEK PERFORMANCE ISSUES

PM Growth Slowing due to Promotional Sell-Through
e Marlboro Share Growth Slowing
* PM OPB Share StableyAtlongsTexmtréhd~
e PM Discount Share Stable
» Basic SOC Promotionally Related

RJR Share Stabilizing
» Camel Share Stable
* Doral's Gains Promotionally Influenced
e Winston Share Stabilizing, as Promotions Sell Through
B ,,

}32%%?(\;( Level \m };)@

Discount Category On Long Term Decline
e Partial "First Week Of The Month" Impact Continues

Y
* GPC At

TG08G986V0¢6

LATEST 4 WEEKS
SHARE% CHG
47.3% -0.1
30.5 0.0
8.9 -0.1
8.0 0.0
15.4 0.1
27.5 -0.1
4.5 0.0
4.9 0.2
59 0.0
53 0.1
29.6 -0.2

LATEST WEEK
SHARE% CHG
47.3% 0.0
30.4 -0.1
8.9 0.0
8.1 0.1
15.6 0.0
27.3 -0.2
4.4 0.0
5.0 0.0
5.8 -0.1
5.5 0.1
29.9 0.3
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Philip Morris USA Dave's

DAVE'S TEST MARKET
UPDATE: W/E 3/4’/95

D ‘3,1_0*»{&(: L cl/
.~ SEATTLE | nd ( ﬁf: f;
0:;,%.&” ——e At week 9 Dave's share/\ln Seattle was (&sthan its level in Denver with=layer
\ promotional-weeitrmre, and lower dlstnbutlon 2%
* C-store share (17} %) anJ share m stores stocking (+4%) deelined this week due to (w cclst -‘?——<r/Q
Lw. Sdete promotional selhrough. o NN f"—t . 2

« No-promotiersgctivitymeiid et &= 10
* Distribution is T8:points lower than Denver at week 9 but closing the gap.

e C-Store distribution (8- 12)/0) expanded +§\pomts for the week.
* Dave's pack price ($3!—92) is MWWB&SIC ($1 94)
A S EWALA L |
vos g aldioag A IR

DENVER v
» Dave's weekly C-Store share (1.0 %) e 2GRS ppom@n@nal-ava&&bmsg.{ém /SVZ?AQ-
~dech 2770 h@-p@-ﬁt—t-h- Fﬂ" ‘gM\/-‘(.«(‘Y"»@“:
» Dave's pack price ($1.51] is slightly higher than BaSIC s ($1aA\. (!?) W

== * STARS reorders were in 83% of C-Stores that have carrled Dave's.
» Weekly supermarket distribution (&%) <i[ﬂcreased while shares have remained level.

* 0.3% share, 0.4% in stores stock5r?g ﬁﬁﬁw(}’
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DAVE'S STATUS

DENVER SEATTLE
STARS NIELSEN NIELSEN
SOURCE: C-STORES C-STORES ~ SUPERMARKETS |C-STORES, SUPERMARKETS
(CUM THRU 2/18) {wle 34) I (wle 34 /] (wre 374) b (wie 378)
n \ oo (0 - B
RETAIL DISTRIBUTION | Q%  ¥d% M 100% —~e1% 5 | L s a5 (]
1D e . L{
SHARE 1.19% 1.001% 0.25% Vv~ L A4% 0.25% 12
SHARE IN STORES \‘ié( FB4%X wymo‘% 0.41% 4#7/ ’2,»&_.44-% 0774% ,%5
STOCKING ~— !
o T /O ‘%‘ /
% STORES W/ PROMO N/A 2% (2%~ 0% 0%
. \ Qg
DAVE'S PRICING - [ $1.51 $1.54 ) $1.92 $2.0%
| Lo4
/ 4 /
MARLBORO PRICING $1.84 V/ $1.84/ $2.3§ $2.53
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Philip Morris USA

Trigger Points

PM- USA TRIGGERS \( )R e

(4wm Nielsen, Consumer Tracking Trend, Nielsen Pricing)

Measures

Marlboro share of Market

Marlboro share of young adult
smoker volume

Marlboro share of young adult
smokers

Premium Category share of market
Basic share of Discount Category

Basic Iess GPC share of market
45t — 5.3 ¢
Total Branded Products share of

market

Marlboro vs. Lowest Discount
pack price gap”

PM-USA share of market

Note:
* New Nielsen pricing panel data are shown for 1995, while 1994 data reflects old pricing panel.

** | atest smoothed trend point (Jan)

S90868CF 0T

F . o

Trigger Latest

1st half Data

1995 4wm 19950.B. 1994 4Q 1994

206  30-4305 296 28.6 29

59.0 617" nla 58.6 60.9

60.0 631 * n/a 61.3 61.8

69.3  70.4 \'/ 68.5 68.5 69.5

p‘- AL ~

152 1 Pisg 145 147

0.5 9-9= <A n/a 0.3 0.5
-, ?

92.8 @35 93.1 92.8 93.3

65¢ (620 n/a 59¢ 59¢
——

46.5 472473470 46.2 46.4



oo e

REGIONALLY;-ON-A WEEKLY-BASIS, PRICE GAPS INCREASED IN ALL
GEOGRAPHIES (EXCEPT REGION 4) AS INCREASED PROMOTIONAL
SUPPORT ON DISCOUNT BRANDS REDUCED THE LOWEST DISCOUNT

PRICE.
311
Lowest Chg. vs. 4 WK vs.
Marlboro Discount $ GAP % GAP WAGO 4 WAGO
NATIONAL 1.92 1.29 $0.63 48.8% $0.01 $0.03
R1 2.09 1.48 $0.61 41.2% $0.01 $0.00
R2 1.76 1.14 $0.62 54.4% $0.02 $0.02
R3 1.90 1.28 $0.62 48.4% $0.02 $0.01
R4 1.90 1.31 $0.59 45.0% $0.00 $0.02
R5 2.05 1.35 $0.70 51.9% $0.01 $0.01
SOURCE: NIELSEN PRICING AUDIT
3/22/95
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Philip Morris USA Smoker Share

9 b MARLBORO SMOKER SHARE A
ol e .

oo Marlboro smoker and volumetric share trends remain at record highs, Anear record
A ~
<, Nielsen retail performance.

&Mg’ ‘&g‘

» Among Young Adult Smokers, share trends are leveling off, but remain above 60%.

AN
(‘ / * Among Total Smokers, trends remain positive, over 34% in smoker and 31% in
o volumetric share.
» 25-34 year olds have contributed a large portion of Marlboro's growth over the past

year.

LE0SCSST 07



Philip Morris USA Smoker Share ~

MARLBORO SMOKER SHARE

.o , .
VC?"M —

* Marlboro smoker and volumetric share trends remain n;ar record highs, comparable to
W0 ook Nielsen retail performance.

* Among Young Adult Smokers, share trends are leveling off, but remain above 60%

* Among Total Smokers, trends remain positive, over 34% in smoker and 31% in
volumetric share.

» 25-34 year olds have contributed a large portion of Marlboro's growth over the past
year.

oo u,lmz -

[/1/\- -~

mj((c"d GDf(LL 2 t%
ot el 0 @@@2 /Q A

oLk e q'} N et

LUk gecA /LJ(/QV‘MWE

e 28 )'»*f*” fea

6898‘51708
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Philip Morris USA Smoker Share °.

MARLBORO SMOKER SHARE

¥ ——p—
. 7 . it
* Marlboro smoker and volumetric share trends remain near record highs, comparable to
Ll b .4/ Nielsen retail performance.

* Among Young Adult Smokers, share trends are leveling off, but remain above 60%.

* Among Total Smokers, trends remain positive, over 34% in smoker and 31% in
volumetric share.

* 25-34 year olds have contributed a large portion of Marlboro's growth over the past
year.

6508984V 00



WATCH LIST

e Marlboro Promoted Share &airrs~
* Retail Promotional MIXU;MLNJ% au&/
* Incentives Selling Through™
 Free Product and MCS Catalog Placements

e Q1 1995 Forecast
* PM Promotional Shipments Balance of Quarter
. BaS|c Gomg Rate

¢ Gﬁﬂy -t } ‘f‘ ' rv ‘ M ‘ """" (_ +7 L " 2, \{.’[:ﬁfu i EENI ™ R 4 {*W*\__\
. GPC and Montclalr Promotlonal Interactlon
\Shms—r?gP Fgmatronal—SuppGrt—' . .
> = - e . PO R et o ot e
f g\)mkv»*u ﬁ‘\,w N "“ _({ Sy O - 3 T
. Potantlal RJR Unlt and IFO Shortfalls :

e Q1 1995
* Pressure to Increase Prices

0908685V 006
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WATCH LIST

e Marlboro Refﬁeﬁ-HMPromqted Share&@
g ué 14“7‘M JS'WQQ o 4» *:/ Aﬁx,ﬂ /}

Lk Ll Wi L |?.u-¥r ;

. Q1 1995 Iq?orecast
* PM Promotional Shipments Balance of Quarter
* Basic Going Rate

e GPC and Montclair Promotional Interaction-

S Shifts in Promotional Support

. * Potential RJR Response in Southeast

e Potential RJR Unit and IFO Shortfalls
e Q11995
¢ Pressure to Increase Prices

s P G
’—7’1”'4! S 14‘;‘%7&:&;&)“‘ “'\L;, R r iy "(4’ ‘ »C
e o . 7~
ra o ; o ") ,,,,
o / ﬁ! , S ﬁ',ﬁ,w -
e P S o
o r ¢ :L/ 7 ‘ S
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WATCH LIST

* Marlboro Promoted Share Gains
* Retail Promotional Mix Changing
* Incentives Selling Through

* Free _E,_roduot and MCS Catalog Placements Expanding
TEAG
e Q11995 Forecast

 PM Promotional Shipments Balance of Quarter
 Basic Going Rate

e Competitive Promotional Expansion
e GPC and Montclair Prpmotional Interaction
e Camel B3G3F

l|'n

« Newport Money-Off2Deals

¢ Potential RJR Unit and IFO Shortfalls
e Q1 1995

e Pressure to Increase Prices

29086G8CY 02



Philip Morris USA McLane Shipments

PM SHIPMENTS TO MCLANE WERE ABOVE NORM FORTHE = . =
SECOND CONSECUTIVE WEEK, SI:WABWE MCLANE
SHIPMENTS TO THEIR RETAILERS.{,M }u&g_ S ildea

TOTAL PM VOLUME MCLANE
(millions of cigarettes)

PM Shipped To MclLane Shipped To

Week Ending MclLane Retailers Difference
1/6/95 779.1 551.0 228.1
1/13 142.7 579.6 -436.9
1/20 332.7 573.6 -240.9
1/27 258.1 555.5 -297.4
2/3 490.6 553.0 -62.4
2/10 594 .4 583.6 10.8
217 565.6 584.4 -18.8
2/24 618.5 593.2 25.3
3/3 589.7 631.9 -42.2
3/10 616.2 620.8 -4.6
3/17 641.3 605.9 (e) 35.4
AVERAGE WEEK-YTD 511.7 584.8 -73.1
YTD 1995 5,628.9 6,432.5 -803.6

All volumes through 10/21/94 exclude 24 Sam's Clubs in Michigan which purchased directly from PM. As of 10/28, these are included in McLane's Northeast Division.
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Philip Morris USA McLane Shipments

PM SHIPMENTS TO MCLANE WERE ABOVE NORM FOR THE
SECOND CONSECUTIVE WEEK, SLIGHTLY ABOVE MCLANE
SHIPMENTS TO THEIR RETAILERS.

TOTAL PM VOLUME MCLANE
(millions of cigarettes)

PM Shipped To McLane Shipped To

Week Ending McLane Retailers Difference
1/6/95 779.1 551.0 228.1
1/13 142.7 579.6 -436.9
1/20 332.7 573.6 -240.9
1/27 258.1 555.5 -297.4
2/3 490.6 553.0 -62.4
2/10 594 .4 583.6 10.8
2117 565.6 58453~ 44 .4 -18.7
2/24 618.5 593.2 25.3
3/3 589.7 631.9 -42.2
3/10 616.2 “634.3. () b0 3 1.9
317 641.3 605.9 (e) 35.4
AVERAGE WEEK-YTD 511.7 584.2" | -72.5
YTD 1995 5,628.9 6,425.9 -797.0

All volumes through 10/21/94 exclude 24 Sam's Clubs in Michigan which purchased directly from PM. As of 10/28, these are included in McLane's Northeast Division.

v308G8SV0¢



Philip Morris USA Shipments

PM-USA
FIRST QUARTER PERFORMANCE
WI/E 3/17/95

* Industry volume (9.1 billion units) remained even with last week and near expected levels.
* RJR decreased, while B&W was higher.
* Discount shipments for B&W and Liggett continued to be higher than normal.

* PM USA's volume (4.1 billion) was near last week and slightly above projected levels.
* PM-USA's current shares were stable and a;;e above First Quarter OB.
* Week (45.7%) g
* QTD (45.8%)

* PM-USA's QTD volume was -0.1 billion units below OB and -2.6% below last year.
* QTD share (45.8%), is expected to rise to 46.0% for the First Quarter.

¢ +0.7 points above OB.
* +2.9 points above 1Q94.
* +0.5 above 4Q94.

* Basic's 13 week share of Discount (15.2%) increased +0.2 points above last week.

§90898G¥V06



»

Philip Morris USA Shipments

PM-USA
FIRST QUARTER PERFORMANCE
W/E 3/16/95 3(17(F ﬁ

skl dat. “«MQ
Lider Wl (e ek 4[/
* Industry volume (9.1 billion units) jnereased-over last week’@ near expected levels.
» PM-experienced-the-largestweek-to-week.volurmegair. ,@A f< My 0 {Q it iz ,; L 144,4
* Discount shipments form B&W and Liggett wese higher than normal. . gu_j 41'@,4__,

CFnYoercanid, e l_.m_,

s
* PM USA s volume (4. 2 billion) was above Iast week and’ prcgjeo Lff levels

« PM-USA's current shares inekoased and are above Flrﬂst Quarter OB.

« Week (45.7%) et skl
. 18—Week—averag'e-§4r5-% ,,,,,,
STL (45 5%) D reenponld 02 pornve Ml
» Basic's 13 week share of Discount (15. (5%) was—umeh&n-g@d from last week.
—0.{, — o

* PM-USA's QTD volume was ;0/2 billion units below OB and 3—87 below last year.
* QTD share (45.8%), is expected to rise to 46.0% for the First Quarter.
e +0.7 points above OB.
e +2.9 points above 1Q94.

. e +0.5 above 4Q94.
N
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Philip Morris USA McLane Shipments

‘PM SHIPMENTS TO MCLANE WERE ABOVE NORM FOR THE
- SECOND CONSECUTIVE WEEK, SLIGHTLY ABOVE MCLANE
SHIPMENTS TO THEIR RETAILERS.

TOTAL PM VOLUME MCLANE
(millions of cigarettes)

PM Shipped To McLane Shipped To

Week Ending MclLane Retailers Difference

1/6/95 779.1 551.0 228.1

1/13 142.7 579.6 -436.9

1/20 332.7 573.6 -240.9

1/27 258.1 555.5 -297.4

2/3 490.6 553.0 -62.4

2/10 594.4 583.6 10.8

2/17 565.6 584.3 -18.7

2/24 618.5 5932 25.3

3/3 589.7 C31  -624=7-te)y 850~ — 4R X
3/10 616.2 614.3 (e) 1.9

3/17 641.3 605.9 (e) 35.4

~

AVERAGE WEEK-YTD 511.7 58¢.2< 5835 71.8 = 7908
YTD 1995 5,628.9 L42S7] -6;418:7— -789:8-7777.0

All volumes through 10/21/94 exclude 24 Sam's Clubs in Michigan which purchased directly from PM. As of 10/28, these are included in McLane's Northeast Divisiot
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Philip Morris USA McLane Shlpments

f R =R o C63 4y \J‘?(/‘{/‘LLL..
P SHIPMENTS TO MCLANE WERE ABOVE NORMEHS WEEK T

NEARLY-MATCHING MCLANE SHIPMENTS TO THEIR RETAILERS.

SlicHTr! AoV E TOTAL PM VOLUME MCLANE
(millions of cigarettes)

PM Shipped To MclLane Shipped To

Week Ending MclLane Retailers Difference
1/6/95 779.1 551.0 228.1
113 142.7 579.6 -436.9
1/20 332.7 573.6 -240.9
1/27 258.1 555.5 -297.4
2/3 490.6 553.0 -62.4
2110 594.4 583.6 10.8
2117 565.6 584.3 -18.7
2/24 618.5 593.2 25.3
3/3 589.7 624.7 (€) -35.0
3/10 (g1 616.2 614.3 (€) 1.9
\ 7 __5/%?;?— oY '3 Ly Fol 605 9( ) 35+
AVERAGE WEEKYTD 5117)4988 5735843 825 -7/ ¥
YTD 1995 56 2594;987-6 64)85;812:8— 8252 — 787§

All volumes through 10/21/94 exclude 24 Sam's Clubs in Michigan which purchased directly from PM. As of 10/28, these are included in McLane's Northeast Divisiot
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OPB'S WEEKLY SHARE WAS STABLE AT 8.9%, WHILE FOUR-WEEK

SHARE WAS DOWN -0.1 POINT.

WEEKLY SHARE

9.8

+ 9.6

+ 9.4

8.4

I

1

1

i

1
¥

L

13
¥

i
T

1

1 11 || ! ] 1} ) 1} 1 ! 1] |- |

8.4

s6/v/e
s6/8L/¢
s6/v/c
§6/12/1
S6/L/1
ve/veict
ve/oL/ct
ve/oc/Li
ve/clL/L 1
ve/6c/ol
ve/st/olL
ve/L/0lL
ve/LL/6
ve/e/e
ve/0¢/8
v6/9/8
ves/ec/L
ve/6/L
ve/sc/9
vV6/LL/9
v6/8¢/S
ve6/vL/S
ve/oe/v
ve/9L/Y
ve/e/v
ve/elL/e
ve/s/e
ve/6tL/c
ve/q/e
ve/cc/i
ve/e/l

OPB (ALL OUTLETS COMBINED)

----=--=--- LOWER LIMIT

ACTUAL DATA == == == SMOOTHDATA --------- UPPER LIMIT

Source: Nielsen Integrated Panel
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PM DISCOUNT'S WEEKLY SHARE ADVANCED +0.1 POINT TO 8.1%, DRIVEN—"
—BY-MODERATE BASIC AND PL GAINS. FOUR-WEEK SHARE WAS STABLE.

WEEKLY SHARE

10.0

10.0

7.0

kIS N

T L ] 1 T LI LI UL [ LI} LI T LI I S B B | i i LI L T T [ | U [} T | L L L L R A L

SO 1 1 | - | I [ | S i )1 1 1 1 1 S N S S DU | 1 1] | - 1 1t - | IS 1 | I | | B U P

7.0

S6/v/¢
56/81/2
S6/v/2
s6/Le/lL
S6/L/1L
ve/veiel
v6/01/21
v6/92/11
ve/zL/LL
v6/62/01
v6/S1/01
v6/L/01
v6/L1/6
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PM'S WEEKLY SHARE WAS STABLE AT 48.6%, AS MARLBORO'S DECLINE
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PM DISCOUNT'S SHARE WAS UP +0.2 POINTS TO 7.9%, DRIVEN BY BASIC

AND PL GAINS. FOUR-WEEK SHARE DECLINED -0.1 POINT, 5y v ity Biiea
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THE DISCOUNT CATEGORY'S WEEKLY SHARE ADVANCED +0.5 POINTS TO
30.7%, WITH THE PL SEGMENT, BASIC AND GPC CONTRIBUTING TO THE
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Philip Morris USA Weekly Integrated Nielsen

PM'S ALL OUTLET COMBINED PERFORMANCE
WEEKLY INTEGRATED NIELSEN - W/E 3/4/95

LATEST 4 WEEKS LATEST WEEK
4-WEEK PERFORMANCE ISSUES SHARE% CHG SHARE% CHG
)
PM Growth Slowing due to Promotional Sell-Through 478% 0! 47.3% “ 02-0-0
* Marlboro Share Growth Slowmg ) 3045 02-0-0 308 4 -0.1 "
. *PM OPB Share Stable, A»bévef Long-Term Trend 89— 0.1+ 8.9 7 0200
* PM Discount Share Stabilizing S#ng:»,!lg__p 80 L7 -0+ 0O 8@ I 02
* Basic SOC Promotionally Related 15.x¢f ~0:3~ ¢, 4 15.6 0 O
__RJRShare improvanisS r | 215w e —0/  zED. | 02
"+ Camel Share Stable 4.4 3 0.0~ 454 ”"o 0 i
* Doral's Gains Promotionally Influenced 07 Ly 49 v 02 ol 5.0 L~ 04~ Q- ©
* Winston Share Stabilizing, 2. p Bmcgininge el @ g g 700" 588 00 —0./
Discount Category On Long Term Decline 296 ~ 0V oy __9._6\? 02, >
«-This-Week's-Gain-Related-to "First Week Of The Month" Effect- ] ~
i@ -hal %U.Jz S ale ow*;‘fﬂp Qe
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Philip Morris USA Nielsen C-Stores

PM'S PERFORMANCE IN C-STORES
WEEKLY C-STORE AUDITS - W/E 3/4/95
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Philip Morris USA Summary

T WEEKLY UPDATE W
/ L .“.yg‘! Ll B March-1 -0-1995 /]; T . 7
Shipments - Wil A e e @, WA 1ty TR
. Th|s\v¥eeks industry and-mlaﬂimaemearers volume# remmmeduh@wnlevalmna@xfm and projected levels. e
* PM's weekly volume reseabéV@prej.ecmexd-and—last week, with-minimal-promoted-volume-~ = =~ S
* PM QTD volume (37.8 billion) was -0.2 billion units below projected level, and §v@% below 1994.
* First Quarter volume. ‘(‘50 6 bllllon units) is projected to be even with. OB, as'-p-'a'nrrw‘p‘r’()'m'ctma-k '
shxpmegis;duﬂ’ﬂh*@% AT S N e et O DO S S BRI ianc Sy
* PM QTD share (45.8%) remains favorable with First Quarter OB (45. 3%; (.
.. - First Quarter share is expected to be 46. O%, +O 7 pomts above OB and +2 9 points higher than year ago.

Retail and Consumer Trends i ; . .: - wo i Sl ey b 2 Hbaes

bla ;_,ﬂl:;g « Basic's share of category zfad share gap W|th GPC 2e bmh below their ’mgger pomts
* PM-USA and Marlboro short term share growth have slowed as prerrjg??nal—%tjpport meludmg-mcentrves

~HEOREASE S Lz
* Consistent at retail and among Young Adult Smokefs, | .~ /e oo o _{*W_M‘,’Q - I
* Share is anticipated to, mcrease as March‘sﬁ:eta'rPoﬁe|=-(B4G:1-F)-expa.nds,!€-79 ey po (o Ltmybo + e
= ' ¢ The Retail Pack Gap (4-»7%, 6@(%) C.’E,%,?ed dcm‘éh-‘-t% el ,«w" “ ol prtee.mfocreaseef»u_,“.‘z,:,#u . / Tl
« <99¢ incidence (142%) remains Wit~ domcstabie’ fange, ﬂatronaliy—- v R 2V
( «Tonget/term, the Discount Category conhlnu&es.teumieehne Gainsthis Week%commde wit -the."flrst week
of theymonth" phenemenon— . (< =¥7

. Corﬁpetlt\ce/Pre.mmum promotlonal actlwty is mcreasmg Rpemmm.pmmeheﬁe-terrd'm“ﬂﬁﬂ' é‘fi)'ﬂ"tW

DJSCOU;?«{ 8
| o Loith ST +Newport mohey off dealg (+1.|®’ powh\YTD toa 2,8@/0 high) -have—reeﬂl*bed-«lvn a
6\%( slight share gain (+O 1 point).”’77: . \\ N -

\ * RJR has been alternating free product support between Winston,; and Camel now-at-a~YTD-high=(+4%).
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Philip Morris USA Summary

WEEKLY UPDATE
March 17,1995

Shipments
* This week's industry volume held at last week's and projected levels.

* RJR declined, while B&W was higher.

* PM's weekly volume was even with last week, slightly above projected levels.
* PM QTD volume (41.9 billion) was -0.1 billion units below projected level, and -2.6% below 1994.

* First Quarter volume (50.6 billion units) is projected to be even with OB.
* PM QTD share (45.8%) remains favorable with First Quarter OB (45.3%).
* First Quarier share is expected to be 46.0%, +0.7 points above OB and +2:9 points higher than year ago.
Retail and Consumer Trends 1S
* Basic's share of category is above its trigger point, while Basic's share gap with GPCbelow its trigger.
* PM-USA and Marlboro short term share growth have slowed as incentive support decreased.
* Consistent at retail and among Young Adult Smokers.
* Share is anticipated to increase as March promotions continue to expand: B4G1F incidence, MCS catalog
placements
* Discount category "first week of the month" impact continued.
* Promotional Buydown incidence is increasing for GPC (at record 5.5% share), Montclair, Misty; free
product incidence for Basic.
* Longer term trend continues to increase.
» Competitive Premium promotional activity is expanding.
» Camel B3G3F (at 5%), Newport money-off incidence (at a 29% high).

* The Retail Pack Gap (49%, 63¢) increased as greater promotional support reduced Lowest discount

prices to a YTD low.
* <99¢ incidence (18%) increased to the high end of its range.
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