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MaxIMIze EXPOSURE OF MILITARY YAS 10 THE CAMEL BRAND.

PROVIDE EFFECTIVE PRESENCE FOR SALEM AMONG Brack Mrritarr YAS.

LEVERAGE THE VIABILITY OF CAMEL CREATIVE AMONG MrLrTARY YAS.

PROVIDE ADVERTISING SUPPORT TO FIELD SALES/MARKETING EFFORTS.




Q0H Forms/RATIONALE

00H FORM

o ON-POST TELEPHONE KIOSKS PROVIDES SOLE MEANS OF COVERING mu:rm
INSTALLATION.

PAY PHONES USED PRIMARILY BY YOUNGER ADUL'IS.

o ANIMATED/NEON BULLETINS Pnou?s covsncéga OF INSTALLATION

Anmnon/ﬁgu ENHANCES CANEL CREATIVE T0
APPEAL TO

o 30-SHEETS PrROVIDE CO GE OF MAJOR THOROUGHFARES
LEADING IN/OUT OF MILITARY INSTALLATIONS.

BULLETINS AVAILABLE IN ALMOST ALL MARKETS, PROVIDES
COVERAGE OF SMALLER MARKETS WHERE LESS
TRADITIONAL FORMS MAY BE UNAVAILABLE.

o Bus SHELTERS TARGET MILITARY YAS WHO USES MASS TRANSIT TO °

TRAVEL OFF-POST.

TAxz Tops CONTRACTED TO FOCUS ON c
KSBP's LIKELY TO BE FREQUENTED BY AR’#R%

1680 O¥LOS
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00H FORM
o Stackep 30-SHEETS

o 1-SHEETS

® 8-SHEET BACKLIGHTS

® TECHNOMATION

B o Sk

® MaLLs
& MoVIVE Tppprssrot)s (Eperce /r)

MiLiTARY YAS

e
o

00H_ForMS/RATIONALE = o t ot
] s
RATIONALE
o BREAKS THROUGH CLUTTER, GENERATES ADDITIONAL

IMPACT IN MARKETS WITH LIGHT INVENTORIES OF
NONTRADITIONAL FORMS

PROVIDES HEAVY COVERAGE OF OFF-POST RETAIL
OUTLETS, RECREATIONAL FACILITIES.

BREAKS CLUTTER IN URBAN MARKETS.
SUPPORTS IN-STORE PROMOTIONS.

PROVIDE IMPACT, ﬁUL COVERQX OF OFF-POST AREAS
FREQUENTED BY MILITARY . !

OFFERS LOCATIONS AT OR NEAR OFF-POST
ﬁECREATIovAk FACILITIES FREQUENTED BY
ILITARY

BACKLIGHTING ENHANCES APPEAL OF CAMEL
CREATIVE.

PROVIDES IMPACTFUL COVERAGE IN BQR§ POOL
HALLS, RETAIL OUTLETS AND OTHER
ESTABLISHMENTS. _

TECHNOLOGY ENHANCES CREATIVE S APPEAL TO YAS

it
l~.

PROVIDE COVERAGE IN AREAs WITH LIMITED QQH.
}rwun: (3065045 KT POPOIT  LOCATIONS YAND /odaeacmm?’/—)@E/\S
] !

A



THE MILITARY YAS MEDIA PLAN WILL REFLECT YAS MEDIA USAGE PATTERNS BY %
CONCENTRATING SPENDING EXCLUSIVELY IN OOH. NewLy DEVELOPED COH TECHNOLOGY AND ;-
CONFIGURATIONS WILL BE USED TO HEIGHTEN THE ALREADY STRONG APPEAL OF CAMEL'S
CREATIVE AMONG YAS. THESE NEW TECHNOLOGIES AND CONFIGURATIONS WILL BE
LOCATED, ALONG WITH TRADITIONAL OOH FORMS, TO ENSURE MAXIMUM REACH/FREQUENCY. i
AGAINST MrLITARY YAS AND TO PROVIDE STRONG SUPPORT TO SALss/Pmnox EFFORTS ;
AIMED AT Mrrxrtary YAS.
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¢ LOCATIONS WILL INCLUDE BOTH ON-BASE AND OFF-BASE SITES. -

o OFF-BASE LOCATIONS WILL TARGET BOTH VEHICULAR AND PEDESTRIAN TRAFFIC, . :
CONCENTRATING ON AREAS WHERE THE TARGET GROUP SPENDS THEIR LEYSURE TIME..':

£680 0vL0S v dAsc




0OH_FORMS

TeLEPHONE KIOSKS .3
ANTHMATED/NEON BULLETINS .8
BuLLETINS/30-SHEETS .6
TRANSIT .5
STACKED 30-SHEETS/BULLETINS o7
8~SHEET BACKLIGHTS 2
1-SHEETS 1.2
TECHNOMATION 3
MaLLs -
OPPORTUNITY RESERVES 2

4.9
CoRPORATE INVENTORY INCLUDED ABOVE (.5) *

INCREMENTAL FunDps NEEDED 4.4

* THIS AMOUNT COULD INCREASE ONCE OOH OPERATIONS ANALYZES EACH

$680 OH/0S



