
NrtliraRlr YAS
OBJECTIVES

• MaxIMIZE ExPOSURE OF HZCSTaRY YAS To m E CAlM BRakD.

It
• PROVIDE EFFECTIVE PRESENCE FOR SALQrI AMONG BLAqC MIdTARY YAS.

v LEVERAGE THE VIABILI7Y OF CAMEL CREATIVE AMONG MILITARY YAS .

• PROVIDE ADVERTISING SUPPORT TO FIE1D $ALES/NARfQ:TING
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NILiTARY YAS
00H Fom/RAnoNaLE

OOH FORM RATIQNALE
• Otd-POsT TELEPHONE KIOSKS • PROVIDES SOLE MENRS OF COVERING MILITARY

INSTALLATION .

• PAY PHONES USED PRIMARILY BY Y6UtiGER ADULTS .

• ANIMATED/NEON BULLE7ZNs • PROVI~E COVERAGE OF INSTALLATION
_ EXITSENTRANCES.

• ANIMATION/~~QN ENE~IANCES CANE~ . CitFATIVE 7n
~ APPEAL 7b AJ. :

• 30-SHEETS • PROVIDE COYERA GE OF MAJOR 7HOROUGHFARES
LEADING IN/OUT OF MILITARY INSTALLATIONS .

BULLETINS • AVAILABLE IN ALMOST AU. MARKETS, PROVEDES
COVERAGE OF SWALl.ER MARKETS WHERE LESS
TRADITIONAL FORMS MAY 6E UNAVAILABLE .

• BUS SHELTERS • TARGET MILITARY YAS WHO USES MASS TRANSIT TO
TAXI ToPs TRAVEL OFF-POST .

KSBP's • L~rKF.~LY ~ BE Fa ou~ENTm Ba ~~a~RY

.
!
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MILITARY YAS

OOH FORM

OOH FORMS/RATIONALE

RATIONALE '
• STACKED 30-SHEETS •_BREAKS THROUGH CLUTTER, GENERATES ADDITIONAL

IMPACT IN MARKETS WITH LIGHT INVENTORIES OF

• 1-SHEETS

• 8-SHEET BACKLIGHTS

• TECHNOMATION 191)

.
• MALLS
d/ylnwu ,/) hrt"o1'fS~i~c'/l~ ~A r/c cir)

NONTRADITIONAL FORMS . :

• PROVIDES HEAVY COVERAGE OF OFF-POS
OUTLETS, RECREATIONAL FACILITIES .

T RETAIL

• BREAKS CLUTTER IN URBAN MARKETS .

• SUPPORTS IN-STORE PROMOTIONS .

• FREQUENTEDPBYT~ILITARY Yxg,OF OFF-
POST AREAS

• OFFERS LOCATIONS AT OR NEAR OFF-PO
MI I RYOJA~• FACILITIES FREQUENTED

ST
. BY

• BACKLIGHTING ENHANCES APPEAL OF CA
CREATIVE .

MEL

•
HALLSDERETAILCOUTLETSVA DGOTHERB

A

H
ESTABLISHMENTS. ~

~
r POOL

• TECHNOLOGY ENHANCES CREATIVEI S APP EAL TO YAS`:si ~ . i.
• PROVIDE COVERAGE IN ARFAS WITH LIMITED QQH ._
i h.i P1y~P61F)T' LOCV1TtolJS ~NV ~c1~G'~c/17~1??AgE/\S .
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l4iLS-TaaY YAS
STRATEGZC FocUS

THE MILITARY YAS MEDIA PLAN WILL REFLECT YAS NFDIA USAGE PA'iTERNS BY

. .. ;

CONCENTRATING SPENDING EXCLUSIVELY IN 00H . NEWLY DEVELOPED OOH TECHNOIAGY AND

CONFIGURATIONS WILL BE USED TO HEIGHTEN THE ALREADY STRONG APPEAL OF CM'S

CREATIVE AMONG YAS . THESE NEW TECHNOLOGIES AND CONFIGURATIONS wILL BE

LOCATED, ALONG WITH TRADITIONAL OON FoRMS, TO ENSURE wAxn4M REACH/FaEWEHCY-
AGAINST MILITARY YAS AND TO PROVIDE STRONG SUPPORT TO SALES/PROp10TI0K EFFORTS ::

AIMED AT MILITARY YAS .

• LOCATIONS WILL INCLUDE BOTH ON-BASE AND OFF-BASE SITES .

• OFF-BASE LOCATIONS WILL TARGET BOTH VEHICULAR AND PEDESTRIAN 7RAFFIC,

CONCENTRATING ON AREAS WHERE THE TARGET GROUP SPENDS THEIR LEISURE TIl1E .-=

.
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OOH FORMS

TELEPHONE KIOSKS

ANIt4ATED/NEON BULLEtZts,

BULLET=Ns/30-SHEEts
TmNsiT
STACKED 30-SHEETS/BULLETINS

H-SHEET BACKLIGHTS

1-SHEETs
TECHNOMATION

MALLS

OPPORTUNITY RESERVES

CORPORATE INVENTORY INCLUDED ABOVE

INCREMENTAL FUNDS NEEDED

4.9
C.5) *

4.4

..

,

:. :

w

* THIS AMOUNT COULD INCREASE ONCE OON OPERATIONS ANALYZES EACH MARlC~T .
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HztarraRlr YAS

ESTIMATED ANNU_ f.
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